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Why Online Advertising?

The internet proves to be the ideal medium to manage and measure ROI at a cost effective rate.
Benefits of Internet Advertising

Provides product information that is graphic, and up-to-date.

Builds brand awareness with new and existing customers.

Shows merchandise, sales and promotions available at your retail store.

Reach new markets inexpensively: youth, technical, educational, scientific communities, and dozens of
others.

Reach niche markets effectively.

Market your products and services outside your area, region, and country... at no extra cost.

Present new products, features and services immediately.

Survey your market through interactive questionnaires.

Recruit new employees from an above-average audience

Online advertising offers a unique combination of cost-effectiveness, desirable demographics, highly targeted
marketing in a rapidly growing online market.

Scalability

Like television commercials, it doesn't cost very much to increase the reach of an online ad campaign. There's no
need to print additional copies of a magazine or to create and send direct mail pieces. Expanding the size of your
ad campaign can be as easy as sending an email or clicking on a Web page.

Demographics
The online community is more affluent, better educated, younger and more willing to spend money than the
population at large - even as more and more people go online.

Targeted messages

Unlike broadcast and print media, the Internet allows advertisers to target exactly who will see their ads and in
what context. Web publications serve every conceivable audience, from the mass market to obscure niche
groups, making it easier for advertisers to find a receptive market for their products and services.

Broad and flexible reach
While the Net can't yet match television's market penetration, the size of the online audience is growing very
quickly. More importantly, because you buy online ads by the impression, you can buy as much or as little of that
audience as you desire.

Deep content

Unlike commercials or print ads, a Web ad banner is only the beginning of the process. While your banner might
present only your branding message, interested prospects can always click on it to go directly to your Web site.
Once there, they can access as much material about your company and products as you care to present.

Cost-effective

Partly because you pay only for exactly what you're getting, online advertising can be extremely competitive with
other forms of advertising. If you buy 1,000 ad impressions, for example, you know that exactly 1,000 people will
see your ad. In addition, changing economic conditions have forced many Web sites to reduce the cost of online
advertising, making it more affordable than ever.

Detailed tracking and measurement: Compared to online advertising, traditional media advertising is like
shooting in the dark. Many Web sites allow advertisers to gather detailed information on who saw an ad, when, in
what context, how many times and so on. Better yet, you get this information instantly, allowing you to adjust
your ad campaign and make it even more effective.



Standard rates based on CPM:

Site

(SABC Corporate)
www.sabc.co.za

(SABC News)
www.sabcnews.com

5FM
www.5fm.co.za

5fm Newsletter Banner
Insertion in weekly Mailer

www.lotusfm.co.za

www.goodhopefm.co.za

SAFM
www.safm.co.za

www.tvlic.co.za

www.munghanalonene.co.

za

WWW.rsg.co.za

Average Page
Impressions
per month

271,714 OPA
Period: Apr.
2009

2,075 910 OPA
Period: Apr
2009

715,332
OPA Period:
Apr. 2009

+48 151
Subscribers
as at 19.05.09

33,178 OPA
Period: Apr.
2009

85,408 OPA

Period: Apr.
2009

73,086 OPA
Period: Apr.
2009

82,602 OPA
Period: Apr.
2009

12,003 OPA
Period: Apr.
2009

746,397 OPA
Period: Apr.
2009

Creative
Elements

Skyscraper
160x600 Pixels

Skyscraper
160x600 Pixels

Skyscraper
160x600 Pixels

Banner
300X250 Pixels

Skyscraper
120x600 Pixels

Skyscraper
160x600 Pixels

Banner 468x60
Pixels

Skyscraper
120x600 Pixels

Button 120x60
Pixel

Button 160x160
Pixels

Skyscraper
120x600 pixels

Mini Skyscraper
120x300 pixels

Leader Board
728x90 pixels

Online Text Link:

Average Page

Site Impressions per
month
SABC News 271,714 OPA

Period: Apr. 2009

Creative Elements

Text & URL details
required

No per
site

5 Max
per

News
Letter

No per site

Position on
site

ROS

Home Page and
ROS

Home Page —
ROS

5Fm Newsletter
sent to 5FM
database

Home Page

Home Page -
ROS

ROS

ROS

ROS

ROS

ROS

ROS

ROS

Max kb
size

22kb

12kb

22kb

25kb

12kb

12kb

10kb

12kb

8Kb

8kb

22Kb

20kb

22kb

Position on site

Homepage

Rate CPM
(Cost per
1,000)

R200

R300

R350

10c per
insertion

R200

R200

R200

R200

R180

R100

R200

R150

R200

Rate CPM
(Cost per
Thousand)

R30,000 per
month



Site

www.metrofm.co.za

www.lesedifm.co.za

www.trufm.co.za

www.ukhozi.co.za

www.radio2000.co.za

www.ikwekwezifm.co.za

www.motswedingfm.co.za

SABC 1
www.sabcl.co.za

SABC 2
www.sabc2.co.za

SABC 3
www.sabc3.co.za

Channel Africa
www.channelafrica.org

50|50
www.5050.co.za

SABC Sport
www.sabcsport.co.za

Average
Page
Impressions
per month

459,632 OPA
Period: Apr.
2009

68,128 OPA
Period: Apr.
2009

25,563 OPA
Period: Apr.
2009

143,092 OPA
Period: Apr.
2009

12,471 OPA
Period: Apr.
2009

N/A

N/A

23,184 OPA
Period: Apr.
2009

N/A

N/A

N/A

N/A

N/A

Creative
Elements

Skyscraper
160x600 Pixels

Leader board
728x90 Pixels

Box 300x250
Pixels

Skyscraper
160x600 Pixels

Skyscraper
160x600 Pixels

Skyscraper
160x600 Pixels

Skyscraper
160x600 Pixels

Skyscraper
160x600 Pixels

Skyscraper
160x600 Pixels

Leader board
728X90 Pixels

Box
300x250 Pixels

Skyscraper
160X600 Pixels

Box
300X250 Pixels

Skyscraper
160X600 Pixels

Box
300x250 Pixels

Skyscraper
160X600 Pixels

No
per
site

Position on

ROS

ROS

ROS

ROS

ROS

ROS

ROS

ROS

ROS

ROS

ROS

ROS

ROS

ROS

ROS

ROS

site

Max kb
size

22kb

22kb

12kb

22kb

22kb

22kb

22kb

22kb

22kb

22kb

22kb

22kb

12kb

22kb

12kb

22kb

Rate CPM

R250

R350

R300

R200

R200

R200

R200

R200

R200

R350

R300

R300

R300

R300

R200

R350



Important Notice to all advertisers:

If you have an SABC account for advertising, then w e will use the same account for online
bookings, if not you will required to pay upfront o r can apply for an SABC account.

OPA is the Online Publishers Association, responsi ble for regulating the industry

Creatives must be supplied in either .gif or .jpeg at least 5 days before commencement of
campaign as set out in the Insertion Order (10).

Long term (12 months) section sponsorships are also available on the 5fm newsletter, the
following sections are regular features on the week ly newsletter:

- Power of 5, Charts, the Gig Guid e, Competitions and My 5.

SABC Online will place impression at its own discre tion based on the desired target market or
available inventory, if not specified on the 10.

If 3" Party Tags are supplied, please note that impressi  ons are tracked according to the DFP
system statistics (Dart for Publishers).

No discussions will be entered into with regards to 3" party report discrepancies apart form DFA
(Dart for Advertisers)

A maximum of 10% under or over delivery is acceptab  le as a industry standard. If impression s are
delivered 10% over or 10% under the number of booke  d impressions as signed off on the
Insertion Order (10), the originally agreed amount as per the 10 will be invoiced in full.



General Notes

Inventory description

Buttons 120X60 or 120x120 or 160x160 or 320 x 200 p ixels
Positioned within navigational areas, buttons are an attractive and cost-effective choice.

Leader Boards 728X90 & banners 468X60
Leader Boards and banners are usually situated at the top/bottom of each page, but banners can be situated
within content too (homepage and section pages). They are an eye-catching choice with good response rates.

Skyscrapers 120X600 or 160x600

Situated on the left or right-hand side of the page, skyscrapers are one of the largest standard advert formats.
Skyscrapers typically have one of the highest audience impact and thus the highest response rates. Flash is
recommended to animate these ads.

Newsletters

5fm Banner Insertion in weekly Newsletter 300 x 250  pixels 25kb
A banner ad inserted in the 5fm weekly mailer. It is sent out every Friday to approximately 46 000 readers.

Good Hope fm

Banner Insertion in weekly Newsletter (559x60 pixels)

A banner ad inserted in the Good Hope Fm weekly mailer. It is sent out on a Friday once every two weeks to
approximately 13 800 readers.

Technical specs for online creative:

Creative served via DFP:

Formats: Static Jpg/Gif, Animated Gif or Flash.
Maximum file size: 30 Kb.

If Flash, please adhere to the guidelines for the click-through to the URL:

Change the embedded url in the swf to:
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Plus supply a back-up gif image (max 30Kb) and click-through URL.

We can also accommodate DFP Internal Re-Direct tags.

3rd Party Tags:

Online campaigns are loaded onto DFP and tracked accordingly. However, creative can be served via 3rd

party servers.
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120x600 Pixels
Skyscraper




www.sabcnews.com & www.sabcnews.co.za

160x600 Pixels

Skyscraper

/‘—I Sponsored Text Link




5FM Newsletter Banner Insertion (Weekly)
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300x250 Pixels
Banner Insertion




5FM.co.za

160x600 Pixels
Skyscraper




www.lotusfm.co.za

160x600 Pixels I—

Skyscraper

—




www.goodhopefm.co.za

160x600 Pixels
Skyscraper




www.safm.co.za

j—l 486x60 Pixels

\4_| Banner

/’I—I 120x600 Pixels
B |  Skvscraper




www.tvlic.co.za (TV Licenses)

120x60 Pixels
Button




www.munghanalonenefm.co.za

J 160x160
—I Pixels




WWW.I'Sg.CO.za

J/‘——I 728x90 Pixels

~I | Leaderboard

1| 120x300 pixels
N | Mini Sky

<1—| 120x600 pixels
™|  Skvscraper




www.metrofm.co.za

I 728x90 Pixels

| Leaderboard

| 300x250 pixels

[

| Box

’IJ 160x600 pixels

"_| Skyscraper




www.lesedifm.co.za

< 1\J 160x600 pixels

"-| Skyscraper




www.trufm.co.za

4—' 160x600 pixels
N | Skyscraper




www.ukhozifm.co.za

1—| 160x600 pixels
ol | Skyscraper




www.radio2000.co.za

_I 160x600 pixels

| Skyscraper




www.ikwekwezifm.co.za

<A

=

_I 160x600 pixels

Skyscraper




www.motswedingfm.co.za

1J 160x600 pixels
'l-l Skyscraper




www.sabcl.co.za

728x90 pixels
Leaderboard

300x250 pixels
Box




www.sabc2.co.za

J 160x600 pixels
'l Skyscraper

/AN




www.sabc3.co.za

1]
]

300x250 pixels
Box




www.sabcsport.co.za

1J 160x600 pixels
< 'I_I Skyscraper




www.channelafrica.org

160x600 pixels
Skyscraper




www.5050.co.za

1
y

160x600 pixels
Skyscraper




" & , &

& '1° ? @
2 @ (""" '#& # $#
@ ' 941 A BC ABDE>CF *?
#18#" = & +
+ " 4 94-13% & & & HH# 5 7
(" 'C '+94-1 'C + + 4%% + "
+& " ( (''c , "+#"
$ " $ " +'C " $ "
@
& " (""5 (""r+ ' $
"5 ( , L # 4+ = $#" %
, $" & # = + " !
0"' &, # #' JH ' ("
e (" &, , " #
& '$
$3 $+3 "+
5% + " & ''$ 'c ",
$ &, +, + ("
"# % $# ( #
&
3 '$ &, !
o" $ #& $'+
"$ # " '+
0" "'+ #, +(" "+ %# ,
R 9 #H O+ 88+ 7"
4% " " & ' g
"+ $ ( # '+
5% $ # $ ' # (! "
" (
o' 'C =, '$ +, # #
$#"(''C = $ + &'
#"H# " &
# " + + $"
$" +C
# o ( $
, P =& #" =g, #' &
4 $ + #+ & " #'
# ' &' 8 '$& & & "

@ " 94-1(

L (" ("& 941"
Do

& $4 &

$#"



EE. & & & ", &+
"9 $ $ $ 4 4 4
94-1 #& ' +94-1 '+ 4
' 1# EA ( "5
& v o
" &=&H& & $ & + , JHH#
& "+ $ $
" & " &t H
&, ", % & .,
8 ("3
EA 94-1( & && + $$
4 $94-1
&' #, " $ ( (" #
., $= 8& &&# . %
&, +94-1 # # "5 # " &
(" " "8 &'$ "
EB , '5* &' |
$$
¢ "
AE 94-1 &, + ( 5 &
+ " + "'
"5 (" #"9 #, + 5 #
T :
+5 " # &&
YT = 94-1 +
+ 'y $&" + "
O # &# "
AA94-1( # && + $$
+& " "9 $(""9%1
# $ +3$ "7 , &
# ("94-1" "4
" 4 &+ &
( #" 88 (" E'+ $
, , S #" &' 4
"5 &&"' + ' #" " "
+4 58" & "&HS
4 (# $ 56 "+$ '
‘ ,+t& 8 &,
AB 94-1( #& (&
$ 58 " ., 8% &
4 8 " (# "+, ( (4
S G
( .+ ?4' 6
$ o 4 ("
. & . & $",
'S (" > # + &&' 4+
|
BE%& ( %&
4 "o+ 941 #" &# 94-1&
o= . $
94-1&+"' & 5 14
$ & 4 &+ + %#
D'+ 8% $

BA"# %

@ H#HH#
5 &+

0" 94-1'
(" 941 #
94-1 &+

94-1 5
, S+

+1

, $"5

$&°

" a4
.y

+

(#",

$$

+
&'+

(" " 94-1 (

#&
5

(

' &H#

"5

2]

2
&+
'$

$

5% 94-1

Lty



4 (& ,+& B'+s$&"’

( <>'+%$&%$"" #
"5 9"#'4 $ .+ +&#
("# ,# + "ttt &+
$ ("# 94-1 "
4-94- &' # &#t $&"'
"H' " 4 $ " o+ $#"
4 Cow
BB"# % #
0" 4 . ?

%wH ( $& $°
s & "#HO# S =g

T #" 7'
%#  $94-1 4 4 ( $&("
#3$3$ & ,+& #H # "5
5% 94-1 ' !
&+ %# ,+& '
4 4 , "(
& ' "5 &4 4 $
) ' $3 &, +
"$"$
4 3$$8" # "' $ H
%# ' # $ " $ B8+
&& & $ " & # (
#$5 +& ( &, && &
+94-1( " + 941 &
94-1 , "4 ("#",
+
>SE4 + &, " $" 3
( ("#, +. + '+
$"% & 4 (
=#'$&" ( ( ', &
"# O+ S, &
, $ " $"
>A " $"3$ &, $
, 94-1 ( $ "
&, $"5 E<'+ $
>B 9, ", # & &#H&F (
>< "+ &+ & 5 + &
$ & $ +3 +
$3$& , o=,
4 + $4 && $
, +94-1 4 ,
$#" #'+4
(
FE 94-1 " & o+ 34
+, $94-1 " #'8
3 " & ( '

Losts s #

94-1 +'# ' 941"
($ (" & #, , $ &
o , & +
#'o# $,+&
# ( # # &'+ 5%
+ #( #
%) )% @ 4 ( & 94-1 #,
( 4 4 + 4 Tt o# "+ $#
4 (& " & 4 +
$ (""5 '" &5 #, "
4 ", 4 4 + $#'
4 4 + ' ( & '94-1
#" o+ 4 4
& $+ "M & 941 * 4%%
$& + # # $4 oo
$9#" 4% 4 4 4
$ " "#, 5 >( '+,
t 5 $# & #
L] ) # 1$$#"1+&
$"5

4 &+ + %# $& & &

&, $"5 4 & + "5 ("B '+,
(+ $=¢ 3%$4 "5 E> +
+ $ "% B>+ $"5
& " + &# +B + (
( B8+ $ ' 4
$ '+ B '+
5 4 &+ 5% + ("#, + +
( $$ $ $' B '+ $ $
94-1( " #"(
( ("#, +
$ , + & "$ #
&, ( #'(" A( ' + $
( & (" , 3
& 3 + $° (" #"3 +
$ &+ $ #
94-1 &+ & 5 (" # #,
$+ 4 + (
+ + 5% + "$"$ $ $ &,
$# , 5 "4 " &
# " &' &,



FAG5 " "2 $ +
c $" & $ +4, &
#, " $& '$"

"#, 94-1" 4 % &'

o, 85
FB " , & +& &
'+ = "EG & #'+# o+ "
24 + &# '+ "B, +
F<5 ,$ + ''" 941"
B , +# "+ &=,% 24
/o
HE 0" & # 7 B'3 +49
LS s (", ( $
, 3, "% & ' $ 8
! +4' ( o+
"5 5% B'3 +4'9 #
"g oAl ( # &&
&+ " E +" 4 $ A
# '+ 4 $ #" 0"
##
HA 0" &' " # 7 B'3 +
(' "5 4 (
# ' "5
0 1/
IE = # ,+& " (
#0" & S H"+ 'SH #
&' $ $ ' "ot
$J° T A " 94-1
(" $ # '+ &8 ' # #
HUH O# &, ' &
# ", & 'C, &"
c, &" & $4" 5"
(#'" "$#
IA 4 " =#'$ & ,+&
IB "= " $ &:# " #
$$ '+ #"S & # " :
2
DE " &' "9l ("
, 3 #' &
, , ' + (" 94-1*
- .
. , e w
$ s, $ ",
$&3 " $ 1+ $ =
&, N A
" $"5 . &
. vy o
DA 94-1 " : :
6 " (GRRE v
&+ (" + . ( # "
' : & $& 9 +4
&+ & ' #
DB 5% &' 6 L
"(# , 94-1( # &&  +

, $#"A 6

& $ ( # ' $" "5
# 4 '94-1( & $$
" "5 & $""$ 5% & '
+, "4 (" ' O%# " # $"#'8
$ # FA " + .+ " # ' 8
® o+ 7'23 & # & + &
B+ o+ " & HE& CH
94-1 ( # & " EG "2
& 4 3& =# , & "HS "
+# "5 "g, . $ "3+ 4
94-1% +" 4+ # S
4' $ 941" " # ' , ) '
+ $$ #,' o+ "<l #
" $ " & 4 "
A " EG
4'9 94-1&+ # &+ '# 94-1 R 4
" +941$ + v # +
$'+ '$# ",%$8& $
R + ' #'
&&# $ # # ($#
#$S #" '+ '$# 941" & $$
& $ "4 &, '$ " & 5%
+ ., 4 941t (& ;
g "&H $& + o , &
4 ot 8 3" & t#
'+
H# "#
'$ ># '+ ", o+ : ", % &
&S5 (", +
6 (" 94-1x = '
" , $ , ot # o=,
H# & &&# + " ' +
$"9 “"" a4 " " '
+ 3 ("1 # A< 94-1; &'+
, " DA 'DB (1# >< '1# E A4 "
, "3 " " & $$ &&"' "
, 4 3" &, &'+
'C 9" #' & 4'
& # ',
: & $& 9 +4 " " 4
& +(" 3 " 94-1* H&
# '& ' 941" '
" "4 6 " " "4 '
#, 941 +$ 4%% '$ "
& ! &, (" 91 |, $
$3$ $+ 4 (" A( "+ $



D< 94-1 ( &'$+ " #H& ' 4
("# 4 " 94-1 " # #
# , T +4
D> 0" , "'3 +4'9
DF 5% 4 6 ' ' B'3
" # 94-1( &&' +'
$3 $+ 4 (" #
4 ( $$ " &
DH 94-1 SRR S
H # & # # &
" & 5("# " "*, (
DI 4 94-1 ('(" + +
' & '& & U
& +' 5
DD 4 + (
" # ,, +
$ H, $"5 + " 4
+ + ' # + '& $+94
+ &&' + +, (
+ # , , T " !
) +4 94-1 'C (
DE5 " "3 ,
. & $ 4+
3
E E 94-1 $ & $+
, ' $$ & +
+* $ +? @
# & , #
"$ & (G 5
4 "% 3 + $&
‘& =, = E
$# 3 4 H%HE , S ,
#", $ (#'
4 ( "#'' + (%
94-1 "' ( "# +
#' ‘& '
(", "+ +, $&
(o e (o
>G $ " %# +" " (
, " + # + "+
& + "
$$ &, +
EA 4 '$T& B+
$$ & + $& +
y o # $4
" & $ #"3 ' ,
& " # & $ +
( & (
#:. & " $ '3+
# &
E B 5% + ( #"
'& + &+ #"$&" ", + 75
5'& $+ 3 + % & $(""
5'& $+ 3 +

+ #" (
"5'& $+ 3 4 =,
(=

"5'& $+ 3 +’(

+(+ # H("H# &
4 & (""" & '+
& & "t S
+4'9 & & ("94-1*
#"B'3 +2 + '# && +
+ $ ' oH B'3
1# EBA
( # R S )
"+ ' =
$ B o4+
"$ # $H#$
e
& ( $# ( $"
) 44
A AR $ #
St T4A$$ U941 ' " A$S

$&+ 8% & $ +" C $
o+ "+ 4 & 'cC +

& 4 " 43$% '8
$& + ' & -

# # $ "'3 + '$
$ 94-1* "$1# EA 94-1* ' | +

" & , ""+94-1 ' +4
+ + ( #
" # & ' #'$ &
941 ( "#

, + "?5'& $'3 +@ , +

& $+ 3 +@
& (- 'Cr o, :
(""'$ & $
S S +#" & "5'&S
s & $ o+

"5'& $'3 +( , &

#

94-1



&/( "5'&$+ 3 +( %
$$ "5'&$'3 + "

< (" "3 "
" & 5' $'3 +%$ & & #&
5'&§ $'3 + ## "1# E
( & v +3
"5'& $'3 +(" #", $ #
3+
=# " #' 1 # E
& # + ", ( "
, =&, +'& (" #
#, $ $&
" s, +$#"'&
$ 4 /5 6 7"5" 6
" $ & ¢
" && # ", + $
%8& &Y@ , '8 S H
' " # .+ , B Ho"
$ "'+ '+ + 8
&+ + %# ', $'
ry "
9: "' 8! " # !
EBE 94-1 ( T '
# 'B'3 +4'9 (" ' +
9 , $" "5 ("# 94-1;
8, ., + $& "
, "o 50" " 94-1*
4 *B'3 +4'9 +& "
Tttt o+ #'8
" ("t 1 #
& $$ # " $ &
Y+ 3 +& #'' +2.3C2
3+94-1 ' " 94-1* 4'9 ,
EBA 0" 4 # 7 B'3 +
4 R 8& " &,
,( $ + 4 $ 8%$#
e (e (
HA8"# , '" $ # 941 $ "
i) '! ‘4I " 1 'l(
4 ( ,+% "4 " (#'"
94-1 4 # B'3 +4'9
4 # B'3 +4'9 4
$ 94-1; (' & ' &
9 $# 94-1( " HA"#
CH = ( #
* /
E<E 94-1 , "( " 941"
, ' "5 #: &
Lo e
4 "4 6
E<A 4 &+ $
$ #" " ("
) $ " & ' "5 ( '

) ] & ! $ # !

# +# & + & o+
("# ", | $"5'&% '3+
"45'& S+ 3+ % 'S ‘& s+ "
, 8 "3+ '$ ($#"
# ' ("#" & # ,
4 '3+ 4 # "
'& " # $ & "$1# EA
.+ $ o+ % L
("# & & % $.% #
#U+E" "+ # $" & $#", +
$& " &+ o+ #'
& " "+ # $" 4 & 7 '‘&%8 %
e, BHT & #
# 'C ' &, "(
$ & + ", #" o,
$& % U S#H" ! ,
vy ( o g ., o+
$" "5 4 &+ # # "B'3 +4
4 '94-1 , '
$#" (O +, & 8 +
& # & oo g + "
EG " , ' # FAFB "F<( ,, +
+$"2 o 1# FA( #,
'1# FB # " %#H & " 4 ' '94-1
'$ " o=, "% #, $" 1 # EBEE
A4C& # &
o # EGH(C(('H & +
4'9 """ B'3 +4'9 R S
+#,' +#' "5$ , ' $H# HA8" #
B'3 +4'9 94-1 " A< "# #,'
N I T S N ( " R&!
"B'3 +4'9 4' 4% " HA8" #
$ " 94l #H& '+ # "5
#$ "HA"#, '"#3% " #, '
4' 5% 4 ' $ 94-1 "
94-1&+# 7 " + " (# " #
e "', 4, 8 " "B '3+ 4
#& '+ A4+ + " #&,$ +o+
9-1( & ' &
+, & ' " +
$" & # +, 3 4
+ : # " v
+s A + &
#94-1* , (., ( # 4 &
#o#" ", "



E<B " & '1° '5
#. & " H#, , # &&#
( ¢ " "y

# et
E<< 5 " $ + + ("
4 5* " vt ("
4' "+ & ,
& ( #" + " # $9
&'$ $" & +5 "
ot # S &
&' " #' HE&H
E<> 4+ %# ' ' g
, Y# ' # '+ S+
4 94-1 '4 "
4 4' " e
E<F1# BFE EE EA 'E<"
$B'+3% " & =, $
, +* 1% 5% & & 4
<
% "5 = "&& % &
>%% 6 %'
2 6' 9
| EE HE< HBA
86 !( "L 7
"&?' = " && % &
> %" %
2 6' 9
I EE HE< HB<D
86 !, L 7
%' = "&>%
>0 &&
2 6' 9
! EE HE<HEB
86 ! L 7
%)
> %
2 6' 9
I EEHE<H>
86 ! &# L 7

#

# " & $", (
, #' &
HD & $"5 "5 &+
¢ #
&$ 5 '" & " & $"5
$9#"48 941 '4 "$
(""5
#" 4% "E
1 # ( ' I+ ll,

& $# $ 8%
R I 7!
" t&&' + $
n ] Il5(ll ,+ "

,$ "5

& =, $" & '1#

" & 5 " L+t #
6 "4



