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SUBMISSION GUIDELINES

HOW TO SUBMIT PROPOSALS TO THE CONTENT HUB

The guiding princi pl es f or al l programmes commi ssioned
various Broadcasting Policies and SABC Board policy, goals and objectives as well as the respective
positioning of the Channels.

COSTS/RIGHTS
Please submit a budget with each proposal with each response to a RFP as per your concept. The
SABC is open to negotiation around co-productions and the licensing of local content. The budget that

you submit should be in line with your proposed concept, but should also take into consideration the
parameters in which the broadcaster generally operates within that particular genre and format.

HOW WE ASSESS PROPOSALS

I n addition to the SABC6s policies for procurement

Please also read the Channels and Genres specific criteria.

FIT TO CHANNEL

Does the concept and idea fit with Channel strategy and positioning? Will this idea be effective
in achieving the Channel's targets?

AUDIENCE APPEAL

Will this idea work for our audiences in this slot? Will it strengthen the Channel's relationship to
viewers?

UNIQUE VALUE

What is the quality and value of the content and what does it offer in terms of mandate,
branding, financial or competitive value?

CAPACITY

Is there capacity within the Production Company to execute the idea? What is the company
profile and does it demonstrate a commitment to equity and affirmative action?

FINANCIAL FEASIBILITY

Is the budget aligned to the idea? Is it affordable? Is there value for money? Is this the most
efficient idea?




TERMS AND CONDITIONS FOR SUBMITTING PROGRAMME PROPOSALS

a) Submission of programme proposals is based on the unconditional acceptance of all the terms and
conditions contained in this document, and the proposer undertakes to be bound by all terms and
conditions stated in this invitation.

b) Interested parties may respond to any of the programme needs set out in the Request for Proposals.
When more than one proposal is submitted, each proposal must be clearly marked and separate
from any other.

c) All information on the Proposal Submission Forms must be correct. Failure to submit correct
information might lead to the submitter not receiving a response from the SABC.

d) Proposals submitted without a completed proposal submission form, submission agreement
and a budget will not be processed for evaluation.

Late Submissions WILL NOT BE ACCEPTED.

e) SUBMISSIONS WILL NOT BE RETURNED TO PRODUCERS ONCE THE COMMISSIONING
PROCESS IS COMPLETE.

f) All unsuccessful submissions will be destroyed once the commissioning process is
complete. All Information On The Proposal Submission Forms Must Be Correct, Failure To
Submit Correct Information WILL Lead To The Submitter Not Receiving Any Response

COSTS OF THE PROPOSAL

All costs incurred in the preparation and submission of programming proposals must be borne by the
proposer. Under no circumstances will the SABC be liable for meeting any of these costs.

CONFIDENTIALITY OF INFORMATION AND PROPOSALS

Subiject to the principle that the SABC may disclose such information as it considers necessary for the
purpose of transparency and fairness, the Corporation will use its best endeavors to keep confidential
the programming proposals which are submitted for consideration. However, the Corporation will not be
liable for the disclosure of this information to any person who is not authorized to receive such
information. Scriptwriters/authors may not, therefore, hold the Corporation liable if any other person uses
their ideas or proposals. See Submission Agreement.

EQUITY AND INDUSTRY DEVELOPMENT

SABC Ltd has three key priorities with respect to the development and transformation of the local
production industry:

e Black Economic Empowerment (BEE),

e Skills development,

e Economic development and competitiveness of the industry.

BLACK ECONOMIC EMPOWERMENT

Programme commissioning and acquisition are assessed using the following three dimensions:
Company ownership; Company employment equity profile; and empowerment profile of the key
personnel used on the production.

Empowerment of Black South Africans (African, Coloured and Indian) and women in general is
considered for all three dimensions. SABC Ltd will increase its investment on black-empowered
companies by giving weight to the black empowerment criteria in the sourcing and selection of
proposals, ring-fencing budgets for empowerment companies, and by sub-contracting parts of long-
running commissioning contracts to small, especially black companies.



SKILLS DEVELOPMENT

SABC Ltd works with industry stakeholders to identify sets of skills that require development, and uses
contracts to promote training and development in these areas. It requires producers with large or long-
term contracts to engage in training and empowerment processes, and provides direct support for skills
development initiatives.

INDUSTRY ECONOMIC DEVELOPMENT

To achieve diversity and economic development in the local production industry, SABC Ltd:
A Spreads work to a diversity of companies while leveraging the benefits of consolidation;
A Support and facilitates international collaboration and investment in local programming;
A Encourage and facilitates innovative financing partnerships for local production; and
A Is increasingly open to new business models in which risk and benefits can be shared.

HOW TO SUBMIT A PROPOSAL

In order for a programme proposal to be considered and evaluated, ALL documents requested and
information required, without exception, must be provided by the deadline. The key documents and
information required are stated below. Failure to give all the necessary information and documents or the
furnishing of any false or misleading statement will disqualify the proposal from being considered.

PLEASE NOTE THAT PRODUCERS MAY NOT ENGAGE COMMISSIONING EDITORS DURING THE

TENDERING PROCESS IN TERMS OF THE CONTENT AND TREATMENT OF THEIR PROPOSALS.
QUERIES REGARDING PROCESS MAY BE ADDRESSED TO THE COMMISSIONING UNIT.

FIVE COPIES of the Proposal must be submitted. ALL INFORMATION MUST BE TYPED. Hand written
submissions will not be accepted.

VHS/DVD material will not be accepted.

EACH COPY OF THE PROPOSAL MUST CONTAIN THE FOLLOWING:

Submission Form

Concept and Treatment
Company Profile

Full Production Budget
Submission Agreement Form

ol hwh e

1. SUBMISSION FORM

ALL details must be completed on the Submission Form

Please note that the synopses of your Proposal and Company Profile do not replace a fuller
treatment within the body of the Proposal.

A The Submission Form must be attached at the front of each copy of the Proposal.

> >

2. CONCEPT AND TREATMENT

Concept and Treatment must contain:

A The rationale and a statement of goals that may be achieved with the programme/series
A An outline of the creative elements and treatment including talent/presenters

A Evidence that the programme subject has been well researched




3. COMPANY PROFILE

The Company Profile should include ownership, all stakeholders, BEE profile and policy as well
as RFP CVs of team members who will work operationally on the project.

4, BUDGET
For the full budget pack template visit www.sabc.co.za, or email commissioning @sabc.co.za
or alternatively contact Lizel George on (011) 714 4532

A A FULL PRODUCTION BUDGET MUST BE SUBMITTED

A The price given for each programme in the RFP is a guide only and may change once SABC
production budgets have been confirmed for the period.

A All programme budgets are subject to evaluation by SABC PRODUCTION MANAGEMENT.

A Producers who are offered contracts will be obliged to present comparative quotations for
facilities including SABC Henley.

5. SUBMISSION AGREEMENT FORM
The Submission Agreement Form should be read, understood and signed.

6. PROPOSAL FORMAT

A Proposals must be presented on A4 paper in Portrait format, stapled in the top left-hand
corner.

A Do not waste your money on expensive bindings, cardboard backings and plastic covers!
These are simply removed as the Proposals are collated by genre, photocopied and bound
into book format for the short listing process.

A FIVE copies of each proposal must be sealed securely in one envelope, with the
identification label attached to the outside of the envelope

A All proposals should be delivered to:

Thami Nyembe or post to Thami Nyembe/Lizel George
SABC TV SABC PRIVATE BAG X41
Entrance 4 AUCKLAND PARK

Henley Road 2006

Auckland Park

e All proposals must be submitted on the date stipulated in the RFP between 09h00 and

14h00. Pr oposal s sent by mail or ¢ Ohebrbagdoasteawillotat p
take responsibility for any lost/late proposals.

RF P 6 s N@iabg faxed or emailed to the SABC

Late deliveries / submissions WILL NOT BE ACCEPTED

> >

7. CONFIRMATION OF RECEIPT
o Al RFP6s received by the SABC will be issued
e Producers must ensure that they receive a written receipt for each individual RFP
e The receipt number must be quoted at all times in future communications pertaining to the
RFP between the SABC and the Producer.


http://www.sabc.co.za/
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SABC

FEEL IT. it s hera.

PROPOSAL SUBMISSION FORM

BRIEF NO.:

e |

Channel:

Working Title:

Company Name:

Contact Name:

Position:

Telephone :

Cell:

e-mail:

Fax:

Postal Address:

Street Address:

PROPOSAL SYNOPSIS:

No. of Episodes:

Minutes per Episode:

| Total Minutes:

Cost per Episode:

Total Budget: ‘

Cost per Minute:

SYNOPSIS OF COMPANY PROFILE:

(A) Number of Permanent Employees

(B) Number of Permanent Black (African, Indian, Coloured) Male Employees

(C) Number of Permanent Black (African, Indian, Coloured) Female Employees

(D) % of Shareholders Equity owned by Black Males (African, Indian, Coloured)

(E) % of Shareholders Equity owned by Black Females (African, Indian, Coloured)

(F) % of Shareholders Equity owned by White Male

(G) % of Shareholders Equity owned by White Female

(H) Number of Black Creatives (African, Indian, Coloured)

(I) Number of disabled employees

Company Registration Number:

VAT Registration Number:

Name:

Date:

Signature:

Receipt Number:
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FEEL IT. lt is hero.

PROPOSAL SUBMISSION AGREEMENT

OWNER OF NEW IDEA

SABC will receive only submitted material that is embodied in written form in hard copy.
Facsimiles and e-mail submissions will not be considered. SABC will consider your
submission only at your request and only with your assurance that to the best of your
knowledge you are the sole originator of the idea and that you have the legal right to
submit it to SABC for evaluation.

CONCEPTION BY SABC

SABC and its employees have many ideas of their own for the development of programs,
some of which may be similar to yours. An idea that is new to you may be old to SABC,
or similar, or identical ideas may be conceived independently. Accordingly, you hereby
waive any claim that SABC misappropriated any ideas or portions of your submission in
any activities in which SABC may engage in the future.

DISCLOSURE NOT CONFIDENTIAL

You acknowledge that SABC may disclose the idea to its employees, including freelance
readers, to determine the value of the idea to the channel. It is understood that no
confidential relationship is entered into by any reason of the consideration of your
submission to SABC or by reason of any oral discussions between the SABC and
yourself. The SABC however undertakes not to share your proposals with other
independent producers.

MODIFICATION
The foregoing conditions may not be modified or waived except in writing signed by an
officer of SABC.

TERM
This Release shall be valid for a period of five (5) years from the date of signature and
shall apply to any further ideas submitted by you to SABC during such Term.

I HAVE READ THE SUBMISSION AGREEMENT, AND | AGREE TO THE CONDITIONS
CONTAINED THEREIN:

Print Name Signature

Date:



IDENTIFICATION LABEL

(TO BE STUCK ON OUTSIDE OF ENVELOPE)

BRIEF NO.: Genre: Channel:

Receipt no:

Working
title:

Company
name:

Co-
production

company
(if applicable)

Contact
name:

Position:

Telephone: Cell:

e-mail: Fax:

Postal
address:




PLEASE ENSURE THAT YOU SUBMIT A FULL BUDGET
PACK USING THE SABC BUD GET FORMAT

SUBMIT YOUR COMPAN Y & FULL BEE PROFILE WITH
EVERY SUBMISSION

FAILURE TO COMPLY WITH THE ABOVE SUBMISSION
REQUIREMENTS WILL RESULT IN THE
DISQUALIFICATION OF YOUR PROPOSAL.

LATE SUBMISSI ONS WILL NOT BE ACCEPTED

ABREVIATIONS/ KEYS

S1 SABC1

S2 SABC 2

S3 SABC 3

EDU EDUCATION

ENT ENTERTAINMENT

FACT FACTUAL

REL RELIGION

DRA DRAMA

STV SCHOOL TV

MAG MAGAZINE

CHILD CHILDREN

CPM COST PER MINUTE

RFP REQUEST FOR PROPOSAL
R&D RESEARCH AND DEVELOPMENT

FOR FURTHER INFORMATION ON THE RFPS, PLEASE CONTACT:
BLESSED KATIYO
COMMISSIONING MANAGER
011 714 6855

Or
THAMI NYEMBE
COMMISSIONING EDITOR
011 714 5066 / 5729

commissioning@sabc.co.za
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SABC

FEEL IT. it is here.

GUIDELINES ON DISABILITY FOR INDEPENDENT PRODUCERS

A Include disability criteria in selecting writers for writing development schemes
A Extend coverage of disability

A Include disabled people as presenters, guests, studio audience members and as fictional
characters

A Employ disabled actors to play disabled characters

A Givethe disabiity angl e on 6mainstream topicso
A Be sensitive to terminology relating to disability

A Encourage disabled people to represent themselves

A Increase employment by nurturing a group of disabled people working in the industry who could
be considered

A Include disabled contributors on non-disability issues

A Develop links with local disability organisations

A Feature disabled presenters without reference to their disability

A Cast disabled actors as leads, incidental characters or as extras, not just as a plot device
A Actively look out for disabled actors and develop them

A Encourage agents to represent disabled people
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ICASA LICENCE CONDITIONS

SABC 1 - GENRE

FY 06/07 FY 07/08 FY 08/09 FY 09/10 FY10/11 FY 11/12
News 7h [ week 7h | week 7h | week 7h | week 7h | week 7h [ week
3.5hin 3.5hin 3.5hin 3.5hin 3.5hin 3.5hin
prime time prime time | prime time | prime time | prime time | prime time
30 minutes | 30 minutes | 30 minutes | 30 minutes | 30 minutes | 30 minutes
packaged packaged packaged packaged packaged packaged
asasingle |asasingle |asasingle | asasingle |asasingle | as asingle
programme | programme | programme | programme | programme | programme
daily daily daily daily daily daily
Current 2h [ week 3h / week 4h | week 5h / week 6h / week 7h | week
Affairs lhin prime | 1hinprime | 2hin prime | 2hin prime | 2hin prime | 2hin prime
time time time time time time
Informal 10h /week | 12h/week | 14h/week | 16h/week | 16h/week | 16h/week
Knowledge- | 2hinprime | 2hinprime | 2hin prime | 2hin prime [2hin prime | 2hin prime
Building time time time time time time
Documentary | 3h / week 3h / week 3h / week 4h | week 5h / week 5h / week
1hin prime | 1hinprime | 1hin prime | 2hin prime | 2hin prime | 2hin prime
time time time time time time
Drama 24h [ week | 24h/week | 24h/week | 24h/week [24h/week | 24h/week
8hin prime | 8hinprime | 8hin prime | 8hinprime [8hin prime | 8hin prime
time time time time time time
4h SAin 4h SAin 4h SAin 4h SAin 4h SA in 4h SAin
prime time prime time | primetime | primetime [ primetime | prime time
Chi | dr e|20h/week |20h/week |20h/week | 20h/week |20h/week | 20h/week
Education 10h /week | 10h/week | 10h/week | 10h/week | 10h/week | 10h/week

11




ICASA LICENCE CONDITIONS

SABC 1 - LAGUAGE

FY 06/07

FY 07/08 | FY 08/09

FY 09/10 FY 11/12

Hours per week of
official languages
other than English
(excluding
marginalised
languages) in prime
time

13h45 min

14h24 min | 15h42 min

15h12 min 16h24 min

Hours per week of
marginalised
languages in prime
time

45 min

1h 1h6 min

1h36 min 1h48 min

Total hours per

week of official

languages other
than English in

prime time

14h30 min

15h24 min | 16h48 min

16h48 min 18h12 min

Total hours of
official languages
other than English
during performance
period

36h

37h 39h

39h 41h

12



ICASA LICENCE CONDITIONS

SABC 2 - GENRE

FY 06/07

FY 07/08

FY 08/09

FY 09/10

FY10/11

FY 11/12

News

7h [ week
3.5h in
prime time
30 minutes
packaged
as a single
programme
daily

7h [ week
3.5h in
prime time
30 minutes
packaged
as a single
programme
daily

7h [ week
3.5h in
prime time
30 minutes
packaged
as a single
programme
daily

7h [ week
3.5h in
prime time
30 minutes
packaged
as a single
programme
daily

7h [ week
3.5h in
prime time
30 minutes
packaged
as a single
programme
daily

7h [ week
3.5h in
prime time
30 minutes
packaged as
a single
programme
daily

Current
Affairs

2h [ week
1h in prime
time

3h / week
1h in prime
time

4h [/ week
2h in prime
time

5h / week
2h in prime
time

6h / week
2h in prime
time

7h [ week
2h in prime
time

Informal
Knowledge-
Building

18h / week
2h in prime
time

18h / week
2h in prime
time

18h / week
2h in prime
time

18h / week
2h in prime
time

18h / week
2h in prime
time

18h / week
2h in prime
time

Documentary

4h [ week
1.5h in
prime time

4h [ week
1.5h in
prime time

4h [ week
1.5h in
prime time

5h / week
2h in prime
time

5h / week
2h in prime
time

5h / week
2h in prime
time

Drama

24h [ week
8h in prime
time

4h SA in
prime time

24h [ week
8h in prime
time

4h SA in
prime time

24h [ week
8h in prime
time

4h SA in
prime time

24h [ week
8h in prime
time

4h SA in
prime time

24h [ week
8h in prime
time

4h SA in
prime time

24h | week
8h in prime
time

4h  SA in
prime time

Childre

15h / week

15h / week

15h / week

15h / week

15h / week

15h / week

Education

10h / week

10h / week

10h / week

10h / week

10h / week

10h / week

13




ICASA LICENCE CONDITIONS

SABC 217 LANGUAGE

FY 06/07 | FY 07/08 FY 08/09 FY 09/10 FY 11/12

Hours per
week of official
languages 17h18 min | 17h36 min 18h12 min | 18h06 min
other than
English
(excluding
marginalised
languages) in
prime time
Hours per
week of 54 min 1h 24 min 1h 24 min | 1h 54 min
marginalised
languages in
prime time
Total hours
per week of
official 18h12 min 19h 19h36 min | 19h36 min
languages
other than
English in
prime time
Total hours of
official
languages 39h 41h 41h 41h
other than
English during
performance
period

18h06

1h 54 min

19h36 min

41h

14



ICASA LICENCE CONDITIONS

SABC 3 - GENRE

FY 06/07 FY 07/08 FY 08/09 FY 09/10 FY10/11 FY 11/12
News 7h/week |7h/week |7h/week |7h/week [7h/week | 7h/week
3.5hin 3.5hin 3.5hin 3.5hin 3.5hin 3.5hin
prime time | prime time | prime time | prime time | prime time | prime time
30 minutes | 30 minutes | 30 minutes | 30 minutes | 30 minutes | 30 minutes
packaged | packaged | packaged |packaged |packaged | packaged
asasingle |asasingle |asasingle | asasingle [asasingle | as a single
programme | programme | programme | programme [ programme | programme
daily daily daily daily daily daily
Current 5h/week |5h/week |5h/week |5h/week [5h/week | 5h/week
Affairs 1hin prime | 1hin prime | 1hin prime | 1hin prime [ 1hin prime | 1h in prime
time time time time time time
Informal 11h/week | 11h/week | 11h/week | 12h/week [12h/week | 12h / week
Knowledge- | 2hin prime | 2hin prime | 2hin prime | 2hin prime [2hin prime | 2h in prime
Building time time time time time time
Documentary | 4h /week |4h/week |4h/week |5h/week |5h/week |5h/week
1hin prime | 1hin prime | 1hin prime | 2h in prime [2hin prime | 2h in prime
time time time time time time
Drama 24h [ week | 24h / week | 24h /week | 24h/week |24h/week | 24h / week
8hin prime | 8hin prime | 8h in prime | 8h in prime | 8h'in prime | 8h in prime
time time time time time time
4h SAin 4h SAin 4h SAin 4h SAin 4h SAin 4h SAin
prime time | prime time | prime time | prime time | prime time | prime time
Chil dr el7h/week |7h/week |7h/week |12h/week |12h/week | 12h/week

ICASA LICENCE CONDITIONS

SABC 317 LANGUAGE

FY 06/07

FY 07/08

FY 08/09

FY 09/10

FY10/11

FY 11/12

Total
percentage per
week of official
languages
other than
English

5%

8%

8%

8%

10%

10%
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CHANNEL STATEMENT

SABC(§)

Editorial Line

NCELEBRATI NG AND SHAPI NG A YOUTHFUL SOUT

A Our program will reflect the broad canvas of our society with afocusonfior di nar y
people telling t he iSwihatthentiéity.r i can storyo

A Our programming DNAis i s t r atalkgniy honesty, a celebratory yet outspoken tone
and inspiring social action and dialogueo0 .

A While we aim for popular programming, we will remain true to the values of Total
Citizen Empowerment.

A We will offer programming that connects with people, that reflects their lives and their
concerns, that takes their views into consideration i not tabloid or sensational

A

Understanding the Differ ent i at or 6 Authentic Storytellingt

- The branddéds differentiator was its ability to re
democratic South Africa’ which Mzansi is shorthand for.

= |t is the channel 6s n e dcknghgementtfoand m consgmersnt o t he au

= The channel 6s rationale for the richness and r el

Understanding the Brand Essence

ALi ving i hPobidoaing i 0

= This essence roots the channel brand; Mzansi is shorthand for South Africa, but not any South
Africa. It is post apartheid youthful notion of South Africa that emerged from youthful popular
culture.

= Living in Mzansi grounds the SABC 1 brand in youthful, contemporary South African culture. It
positions SABC 1 as an insider and participant rather than just an observer. As the youthful
consciousness in South Africa evolves, this essence ensures that SABC 1 is of its very fabric.

- Itempowers & uplifts youthful South Africans through stories that connects with people, reflecting
their lives and experiences

= It provides upliftment, comfort and pride while empowering its audiences to assume control of
their destiny

J

It offers information and entertainment that is in touch with your world today and tomorrow.

16



SABC 11 The official story teller of Mzansi

A In ensuring that the channel brand delivers on the Living in Mzansi proposition, SABC 1 developed
the I'ine A The official story teller of Mzansi 0

A This is an audience facing positioning statement for SABC 1 local content executed through a variety
of mediums.

A It positions the channel as a cutting edge innovator in content generation and the only South African

media brand that is able to successfully deliver South African stories in a manner that South African
audiences expect and consume.

SABC 1 iséeé

A South African

A Responsible

A Authentic

A Inclusive

A Honest & Straight forward
A Bold

A Energetic

SABC 1 i s not é.

Sensational

Chaotic

Directionless

Controversial for the sake of it

Censoring or withholding the truth about social realities
Arrogant

Macho

An American copycat

> > > >y > > > P> D>

Shallow
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CHANNEL STATEMENT

SABC 2 is positioned as The Channel for Nation.

SABC 9 feel at home
Our Positioning Statement

SABC 2 is where South Africans are proud to belong i together celebrating and empowering the nation,
through cutting-edge programming that is vibrant and entertaining.

The channel retains its pay-off line: Feel at Home!

Our Editorial Line
Creating unity in diversity as we celebrate and reflect the South African Nation.

Our vision is to be every Sout h -Aplaceéwharemad Southel evi si
Africans feel at home; strengthening social ties beyond cultural and social divides and playing a

meaningful role in nation building while at all times being

Un-apologetically South African!

Our mission is to acquire compelling television programmes for South Africa i to be a mirror of the
nation, reflecting a common heritage across communities and cultures and creating an emotional link
with viewers through our programming as we remain true to the values of Total Citizen Empowerment.

We would describe the tone and manner of our portfolio as vibrant, fun, tasteful, warm, and responsible,
engaging the minds and enriching the lives of the people of South Africa.

AUDIENCE SEGMENTATION

Epicentre (Age) 35+
Nation Builders
Segmentation Established
Rooted
Languages All
SABC 2¢é
o Building a common identity as South Africans
o Offering vibrant programming for mixed generations in core prime
0 Rooted within our African context in pursuit of the African Renaissance
0 Championing good moral values and personal ethics

18



CHANNEL STATEMENT

Editorial Line:

Inspiring, enhancing relaxing and entertaining content aimed at globally aware South Africans in
pursuit of excellence

Our proposed new brand differentiator is:
Provide premium quality local and global content, commercially (within the SABC portfolio). Through its
reach and reflection of the viewer, put consumers in touch with quality that never goes out of style(broad

competitive landscape).

At SABC 3, we promise

To keep you captivated
ltbés everything | want to watch on TV. I't has the
keeps me captivated.

Reason to believe

Premium Local Content

Premium viewers i LSM 771 10

Soul T embracing the mandate, responsible programming and commercial success.

SABC 3 Values:

1.Trailblazing i Dynamic. Adaptive. Innovative. In touch. In Tune. Ahead of the curve. Forward thinking.
Future Focused.

2. Celebrating distinction i Pursuing excellence in quality and talent. Rewarding achievement and
authentic style. Celebrating success, influencing life positively and passionately.

3. Spirited T Inspirational. Energetic. Courageous. Alive. A dreamer and a doer.

Target Audience:

Démographiques: LSM 7 -10

Psychographics:

Who are we talking to?

Cosmopolitan viewers who have their roots firmly embedded in Africa and who seek entertainment that
delights and rewards them.

For advertisers looking to reach the economic heartbeat of SA in the best environment for their brands

This group pf people are known for contradictions and they are difficult to define by their nature. They
are people who regularly cross boundaries and bridges, asking difficult questions. Challenging
conventional wisdom, seeking knowledge and opportunity.

19



They represent the economic heart of South Africa. They are the igniters of society, they will not be put
into a box, and they are constantly evolving as dynamic global citizens with strong local roots. When they
move, South Africa moves. They proud South African whose potential have no boundaries. Shape by
history, they are now defining the future.

Demographics

LSM771 10

Ages: 2571 49
Epicentre:Age 30

All races, male and female
Males and Female

20



CONTENT SUPPORT CONTACT DETAILS

NAME & EMAIL DESIGNATION TEL
GENERAL MANAGER:
Kamscilla Naidoo .
naidook02@sabc.co.za GM: Content Support 5367
Renee Williams HOG: Commissioning, Industry Development & Special
o . 6718
williamsrv@sabc.co.za Projects
Ler_a_to Mnisi Project Co-ordinator 5066
mnisicl@sabc.co.za
Thando Tuso o
Administrator 5777
tusoet@sabc.co.za
COMMISSIONING:
Blessed Katiyo S
kativobt@sabc.co.za Commissioning Manager 6855
Thami Nyembe L .
Commissioning Editor 5066
nyembet@sabc.co.za
Lizel George
g Team Assistant 45321
georgele@sabc.co.za 5729
REVERSIONING & REPURPOSING:
Jacqui Hlongwane-Papo
i Head of Genre 5396
hlongwanej@sabc.co.za
Lerato Moruti ) -
morutil@sabc.co.za Manager: Reversioning 5652
Maritha Greenland L !
Commissioning Editor 5666
greenlandm@sabc.co.za
Gail Meaker
Producer 6330
meakerg@sabc.co.za
Nerisha Govender Team Assistant 5558
govendern@sabc.co.za
Michael Nqwema Commissioning Editor 2167
ngwemama@sabc.co.za
Tsel.<o Mosifa Executive producer 6382
mosifat@sabc.co.za
Busi Sogobile . .
B Production Co-Ordinator 5962
reversioning2@sabc.co.za
Saf-lyya Collins Production Co-Ordinator 5933
collinss@sabc.co.za
Geraldine Ogle Production Co-Ordinator 6696
oglegv@sabc.co.za
Minky Lali ) )
) Project Co-Ordinator 6664
lalies@sabc.co.za
Tshegofatso Selahle
Producer 6967

selahletm@sabc.co.za
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CONTENT HUB CONTACT DETAILS

Name & Email Designation Tel
GENERAL MANAGER
Ed Worster .
GM: Content Hub (Acting) 6475
worstere@sabc.co.za
Gerhard Pretorius .
. TV Programming Manager 5927
pretoriusg@sabc.co.za
Kedibone Hlongwane Senior Secretar 5969
hlongwaneks@sabc.co.za y
CHILDREN
Thapelo Kgatitswe _
, Team Assistant 5572
kgatitswetm@sabc.co.za
Shirley Adonisi S .
__ Commissioning Editor 6365
adonisis@sabc.co.za
Lolli Goodson .
HoG (Actin 6883
goodsonim@sabc.co.za ( 9)
zandi Nkosi Commissioning Editor 6781
issioni i
nkosizk@sabc.co.za g
Mpumi Ngidi . o .
. Assistant Commissioning Editor 5025
ngidins@sabc.co.za
Jeffrey Molawa , .
} Exec. Producer: Takalani Sesame Radio 5220
molawaj@sabc.co.za
Mbali Ngobese . o .
Assistant Commissioning Editor 5737
ngobesem@sabc.co.za
Cuma Pantshwa . .
Commissioning Editor 6781
pantshwac@sabc.co.za
FACTUAL
Eddie M i .
ddle_ anzingana Acting Head of Genre 5308
manzinganae@sabc.co.za
Miibokazi Mayeza Team Assistant 5071
mayezam@sabc.co.za
Papi Rapoo _
Team Assistant 5424
rapoofs@sabc.co.za
Sam Solomons Project Co-ordinator 5341
solomonss@sabc.co.za
Khanya Ngwenya L .
Commisioning Editor 6307
makhanyak@sabc.co.za
Mpho Maringa S :
. Commisioning Editor 6378
maringamr@sabc.co.za
Thando Shozi . .
_ Commisioning Editor 6117
shozind@sabc.co.za
Nigel Bird S :
. Commisioning Editor 5728
birdna@sabc.co.za
Nhlanhla Hlongwane Commisioning Editor 5364
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hlongwanens@sabc.co.za

Desmond Naidoo

) ] Commissioning Editor 5375
naidoojm@sabc.co.za
Andile Genge Commisioning Editor 6055
gengea@sabc.co.za
June—R'ose Mabele Assistant Commisioning Editor 5788
mabelejr@sabc.co.za
Mandisa Mlonyeni . L .
_ Assistant Commisioning Editor 6967
mlonyenim@sabc.co.za
Siphiwe Nkosi Team Assistant 6790
DRAMA
Kethiwe Ngcobo
Head of Genre 5371
ngcobok0l1l@sabc.co.za
Thabile Makgobptlwana Team Assistant 7507
makgobotlwanetj@sabc.co.za
Tando Songwevu Project Administrator 7449
songwevut@sabc.co.za
Yanessa Jansen Senior Commissioning Editor 7479
jansenvp@sabc.co.za
Sam Shale L .
Commissioning Editor 6317
shalems@sabc.co.za
Neo Mapetla Commissioning Editor 5994
mapetlann@sabc.co.za
Mokopi Shale Commissioning Editor 6558
mothoagaem@sabc.co.za
Marv.ln Mathibe Commissioning Editor 5175
mathibebm@sabc.co.za
Tanya Mudaly Commissioning Editor 5715
mudalyt@sabc.co.za
Nimrod Geva Commissioning Editor 5113
gevan@sabc.co.za
Reatlegile Mempa Assistant Commissioning Editor 5129
mampar@sabc.co.za
Tshego Monaisa . o :
_ Assistant Commissioning Editor 6055
monaisatm@sabc.co.za
Ay_anda Halimana Assistant Commissioning Editor 7485
halimanaa@sabc.co.za
Nomafu Mpinda Assistant Commissioning Editor 5144
mpindan@sabc.co.za
Lufuno Lefowa Assistant Commissioning Editor 6806
lefowal@sabc.co.za
Khulile Nxumalo Commissioning Editor 5792
nxumalovk@sabc.co.za
Nontutuzelo Hove Assistant Commissioning Editor 7406

hoven@sabc.co.za
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RELIGION

Muhamed-Nur Nordien

) Head of Genre 2601
nordienmn@sabc.co.za
Marc Friedman . .
) Commissioning Editor 7457
friedmanmb@sabc.co.za
Pontsho Vonya Team Assistant 6066
vonyapr@sabc.co.za
Luphumlo Boniwe _ .
_ Project Administrator 7463
boniwel@sabc.co.za
Sam Ramosa . .
Commissioning Editor 6732
ramosasl@sabc.co.za
Yashika Singh L _
_ Commissioning Editor 6963
singhy@sabc.co.za
Japie de Bruyn o .
] Commissioning Editor 5073
debruynjp@sabc.co.za
Shanaaz Adams L .
Commisioning Editor 7480
adamss@sabc.co.za
Margaret Magagula Assistant Commissioning Editor 7460
magagulamm@sabc.co.za
Roma Thompson . L .
Assistant Commissioning Editor 5205
thompsonr@sabc.co.za
Makgomo Manale
manalema@sabc.co.za Assistant Commissioning Editor 5272
ENTERTAINMENT
Sibongile Mtshontsi L _
_ Commissioning Editor 5997
mtshontshis@sabc.co.za
Thuli Buthelezi Project Co-ordinator 5568
buthelezitp@sabc.co.za )
Nana Moloi .
. Team Assistant 5325
moloitm@sabc.co.za
Bmpelo Masilabele Team Assistant 5174
masilabelebr@sabc.co.za
Natalie Bleksley . .
EP: Special Projects 5791
bleksleyn@sabc.co.za
Jacqueline Rainers . o :
. : Senior Commissioning Editor 5447
rainersjr@sabc.co.za
Milly Summersgill o )
o Commissioning Editor 6425
summersgillmj@sabc.co.za
Nokuthula Mazibuko . .
. Commissioning Editor
MazibukoNO1@sabc.coza
Elize Park Commissioning Editor 6370
parke@sabc.co.za g
Palesa Letlaka-Nkosi
Head of Formats 6610
letlakap@sabc.co.za
Shanita Rathilal-Bhageloo Commissioning Editor 5658
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rathilals@sabc.co.za

Wandile Mathenjwa

Commissioning Editor 5102
mathenjwaw@sabc.co.za g
Dennis Tsotetsi ) L .

) Assistant Commissioning Editor 6043

tsotsid@sabc.co.za
S'mah Cofu L )

Commissioning Editor 6925
cofun@sabc.co.za
Nduka Mntambo Assistant Commissioning Editor 5851

mntambonj@sabc.co.za
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THE CONTENT
ENTERPRISES

RELIGION RFP S

Bl 0B11
JUNE 2010

PLEASE ENSURE THAT YOU SUBMIT A FULL BUDGET
PACK USING THE SABC BUDGET FORMAT

SUBMI'T YOUR COMPANYOS FULL BEE
EVERY SUBMIS SION

FAILURE TO COMPLY WITH THE ABOVE SUBMISSION
REQUIREMENTS WILL RESULT IN THE
DISQUALIFICATION OF YOUR PROPOSAL.

LATE SUBMISSI ONS WILL NOT BE ACCEPTED
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RELIGION EVALUATION CRITERIA

VALUE CRITERIA
40 EDITORIAL ASSESMENT
CONCEPT
e Statement of goals that may be achieved in the programme or series
¢ Intention of the story/idea
e Obijectives of the proposals
CREATIVE TREATMENT
e Clear and understandable ideas
e Creative arc in the development of the programme or series to be clearly outlined.
e Evidence of authentic research
STYLE
e New ideas around formats, approach, technique to be used
e Signed letters of intention, or of permission of characters and presenters.
ORIGINALITY OF IDEAS
¢ Unique ideas, new elements.
OVERALL PRESENTATION
e Simple, yet well thought out proposals are encouraged.
NB: Thisis NOT about expensive binding or bulky information!
20 COMPETENCE AND CAPACITY
¢ Is the company capable of executing its ideas?
e Who are the key creativeds within the
¢ Is the company able to understand and conform to the Religious mandate
criteria?
¢ Is the company capacity able to deliver on the Religious requirements outlined?
15 EDITORIAL FOCUS
e | s the proposal in Iine with the Chan
e Isthe proposal able to reflect the values of the Religious editorial line?
AUDIENCE APPEAL
¢ Who is your audience?
e How is your proposal accessible to this audience?
15 EMPOWERMENT PROFILE and GENERAL INDUSTRY DEVELOPMENT
COMPANY PROFILE
e Ownership
¢ BEE Profile and Policy
e Brief CV of team members
e Industry Development profile within the series to also include disability.
BUDGET and REVENUE POTENTIAL
10 e Budget Summary
¢ Is the budget affordable to your ideas
e Does the proposal have the ability to bring in revenue, merchandising or engage
with other revenue streams?
100 TOTAL
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INTRODUCTION

We envision a world in which the diverse religions, spiritual paths and cultures are recognized and
respected and that religious and spiritual teachings based on wisdom, compassion and love are
cherishedé 0

(Adapted from: Threshold 2000)

SABC TV Religion is a unit within the Content Hub of the SABC that strives to fulfil its values, mission
and positioning statement to create Spiritaining content that engages the viewer on a journey of
celebration-a celebration of a shared unity within the diversity of faith traditions that exist in SA!

South Africa is a multicultural and multi faith society that is united by a common humanity and moral
order. Within its diversity there are Human values that call for the promotion of social harmony, national
healing, reconciliation, social reconstruction and nation building.

The SABC's religious programming has come a long way to reflect South Africa's major religions, which
include Christianity, African Religions, Islam, Hinduism and Judaism, while also creating platforms for all
other expressions of spirituality and traditions found in the country.

Our portfolio seeks to correct gender, racial and religious imbalances associated with religious
broadcasting in the past. Further, it seeks to ensure that the distinctive identities of the religious
traditions are broadcast in a way that facilitates the religious and moral objectives of justice, social
harmony and the common good.

This year the Religious genre has been engaged in strategic planning to ensure that our programmes
conform to the Board Goals and continue to provide inspiration to the nation.

Our Mission:
To be the creative centre of excellence of spiritual and moral content: reflecting, affirming, celebrating
and advancing the well- being of our nation.

The following best sums up the core values that are reflected in programming:
e Sensitivity to the diverse nature of South African society and the need for justice, healing and
reconciliation

e Compassion and concern for human dignity and for all life, including the Earth

e A common South Africanness

e Integrity, transparency and trust in all relationships

e Disseminate sacred stories, symbols and wisdom

e Transform, inspire, warn, inform and challenge

e Creatively engage and dramatize both our deeds and dilemmas in an objective fashion
Tone:

e Adventurous and bold

e Heartfelt engagement

e Compelling

e Thought provoking

e Distinctive

Editorial Guideline
Our over arching editorial Guideline is that content should be contextual, relevant and reflect our African
reality. At the same time the main editorial objectives are to:
e Provide a platform of dialogue on ethics, morals and values
e Promote inter-faith understanding and dialogue within the South African landscape
o Affirm Religion as a significant cornerstone of society and family whilst celebrating the richness,
unity, uniqueness and diversity of our varied spiritual traditions found in the country.
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REF NO.: JUNE 6 1i0S2 REL B1

BRIEF TITLE GOSPEL SERIES
CHANNEL SABC 2

GENRE RELIGION
SUB-GENRE Music

SERIES 13 x 48 min

EDITORIAL GUIDE

Gospel Music is a cornerstone of the Christian community that
touches the lives of people all over the world. Its growing popularity
in SA serves to suggest that this genre of music is uniquely placed.
We are looking for a series on Gospel music for a prime time
Sunday evening slot. We are open to any exciting and creative
format, with episodes bound together by some common thread or
specific theme, and which will have the potential to take this genre
to a new level. By implication, programme ideas which offer only
variations on the existing Gospel music formats will not be
considered.

CREATIVE REQUIREMENTS

The successful producer must be able to demonstrate a full
understanding of not only the Christian faith but the diversity of
gospel music in the Christian community within the target audience.
The successful producer must also demonstrate their capacity to
produce to a high standard.

LANGUAGE

40%Nguni, 40%Sotho, 20% Marginalised Langauges (Venda,
Tsonga, Ndebele, Seswati

GUIDE PRICE

R3 000 CPM - including cost of sub-titles

COMMISSIONING EDITOR

Makgomo Manale

CLOSING DATE

29" July 2010
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REF NO.: JUNE 6 110S2 REL B2

BRIEF TITLE WHAT DOES GOD THINK OF US?

CHANNEL SABC 2

GENRE RELIGION

SERIES 13 x 24 min

EDITORIAL GUIDE Is Richard Dawkins the missing link? Virgin birthi ¢ 8 mon! Si ng
and drive a Beemer! Youodrels$disl™ h

Century, dude! Gay Christians? Christian education i what a dumb idea!

Christians have many issues around their faith, and there are lively
discussions within the church and Christian communities. We are looking
for a programme which can tackle these controversial topics head on, but
in a balanced way.

The exact format is open, but the programme must be driven by a special
kind of presenter: someone who wi
and still be able to greet programme participants afterwards.

As to t he titl e: Christians oft
spokespersons, yet, maybe if someone challenges their perspective, they
might stand back a little and realize that there is a chance that God may
think differently about us and our issues. Keep in mind that, although the
programme is meant to challenge everybody equally, the idea is not to
make anyone lose their faith but rather think about it seriously. And of
course get good AROGSs.

LANGUAGE

50% English, 40% Afrikaans, 10% Sotho

GUIDE PRICE

R2 500 CPM

COMMISSIONING
EDITOR

Japie De Bruyn

CLOSING DATE

29" July 2010
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RFP NO.: JUNE 6 170S2 REL B3

RFP TITLE CHRISTMAS WORSHIP ON 2
CHANNEL SABC 2

GENRE RELIGION

SUB-GENRE Christian Worship

SERIES

1x 24 min

EDITORIAL GUIDE

Broadcast on Christmas morning, this programme should be a worship
format, celebrating the birth of Jesus i the true meaning being the
Incarnation of God - through familiar, traditional Christian Christmas music
and carols performed by well known choirs and/or singers; perhaps a short
relevant testimony; appropriate Bible readings; a prayer, and a short
message by an ordained minister. This is not a secular Christmas
programme but should complement the established Church worship
services for this special day. It is hoped that the viewers will participate in
the singing, thus most of the carols and tunes chosen, should be familiar.
The programme could be church or cathedral based, a travelogue or
visiting an interesting community, but it must not be a documentary.

The successful producer needs to deliver a creative and innovative concept
that will appeal to traditional Christian expectations. Producers should be
able to demonstrate their expertise in creating meaningful worship for
television audiences while imparting a sense of spontaneity and joy.
Worship means that God is the focus of the programme for both the viewer
and the participant.

The target audience is Family. Imagine the family at home, either after
their usual church service, opening presents, or having morning tea before
their Christmas lunch. Their attention needs to be caught by something
warm and familiar, drawing them to set aside what they are doing and join
in with the programme for half an hour. This programme should also give
comfort to those who are have access to a television but who are alone at
this time without family, or those in hospitals, old age homes, prisons, or
who have to work.

CREATIVES
REQUIREMENTS

Directordés Treatment of the
Producer must be able to produce to a high standard

Speci a

80% English 15% Afrikaans 5% Sotho

LANGUAGE
GUIDE PRICE R4 300 CPM

COMMISSIONING Roma Thompson
EDITORS oma Thompso

CLOSING DATE

4™ August 2010
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RFP NO.: JUNE 6 110S2 REL B4

BRIEF TITLE GOOD FRIDAY WORSHIP FOR 2011
CHANNEL SABC 2

GENRE RELIGION

SUB-GENRE Christian Worship

SERIES

1 x 24 min

EDITORIAL GUIDE

This special will offer viewers an opportunity to mark the crucifixion of
Jesus in the form of a worship format designed for television. Worship
means that God is the focus of the programme for both the viewer and the
participant. The following elements should be part of the programme me:
relevant music, prayer, Bible readings, testimonies, and a message from
an ordained minister. The message should be relevant to the meaning of
life and its challenges today and how we can find hope and
encouragement through faith in Christ and through His spiritual and
physical suffering.

In response to the recent trend to over emphasize the physical suffering of
Christ, we are looking for a stylized treatment in which images of Christ
and the crucifixion are minimal. The focus should develop the theme of
Christ taking the full impact of sin on Himself and the implications for Him
of the total separation from God. Producers need to think creatively as to
how to visualize this concept.

The successful producer must deliver a creative and innovative concept
that will satisfy traditional expectations, but which also introduces some
fresh and new ideas. The producer must be able to demonstrate a full
understanding of the Christian faith, as well as the capacity to produce to a
high standard.

The programme must not be a documentary or a full drama. It is a worship
format.

CREATIVES Directoré6és Treaa ment of the Speci
REQUIREMENTS Producer must be able to produce to a high standard

LANGUAGE 80% English 15% Afrikaans 5% Sotho

GUIDE PRICE

R4 300 CPM

COMMISSIONING
EDITOR

Roma Thompson

CLOSING DATE

29™ July 2010
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RFP NO.: JUNE 6 170S2 REL B5

RFP TITLE ISSUES OF FAITH

CHANNEL SABC 2

GENRE RELIGION

SUB-GENRE Documentary (Open Brief)
SERIES A: 10 x 48 min Documentaries

B: 6 x 48 min Signature Series

EDITORIAL GUIDE

Issues of Faith remains one of the top locally produced, award winning
documentary strands on SABC and has attracted a broad spectrum of
producers to date. The range of proposals that we are seeking would
ensure that we engage, inform and enlighten the viewer of the dynamic of
the religious and spiritual life of South African society as well as the African
continent.

Proposals should reflect socio-theological issues which challenge religions
as they confront moral and ethical issues of the day. At the same time
strong religious and spiritual content is encouraged from faiths and new
spiritual paths not always reflected on the broadcaster, stories from the
continent, profiles as well as other documentaries on issues impacting the
various faiths in the country.

This year we are also looking for a six part SIGNATURE SERIES (6 x
48 min)

OUR SHARED SPIRITUALITY

Within the history of world civilizations, religions and spiritual traditions
have often embodied human aspirations for meaning and purpose in life,
for respect and mutuality between diverse peoples, for the alleviation of
suffering and for justice and peace in the world. Yet, they have often been
divisive and operated on unjust principals.

Today, however, there is a yearning for a new-found awareness of shared
ethical principles for creative engagement and constructive action for the
whole of humanity. Inner change and individual transformation is key to
enhancing growth in the world and strengthening human society.

We are looking for a high-end six part series that celebrates important
universal human values through personal stories of those who journey to
seek within and discover their life-purpose and a higher calling, as they
reflect upon a shared spirituality.

The series will engage beyond religions and will reflect a strong visual
grammar that harnesses our common humanity.

Reflective and transformative, the series should use personal narrative as
it unravels what makes us spiritual beings in spite of adversity or changing
external circumstances; and emphasize our universal values of truth, love,
peace, right action and non-violence.

fif there is righteousness in the heart, there will be beauty in
character; where there is beauty in character; there will be harmony
in the home. When there is harmony in the home, there will be order
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in the nation. When there is order in the nation, there will be peace in

the world. o
CREATIVE e Strong visual translation.
REQUIREMENTS e Capacity to produce to a high standard
SUBMISSION e Evidence of research

REQUIREMENTS

A

Directordés treatment of the Ser
The successful producer must be able to demonstrate a full
understanding of the multi-faith ethos of South Africa

LANGUAGE English with sub-titling when other languages are used
GUIDE PRICE R4 500 CPM
COMMISSIONING Yashika Singh

EDITOR

Japie de Bruyn

CLOSING DATE

4™ August 2010
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RFP NO.: JUNE 6 170S2 REL B6

RFP TITLE HINDU MAGAZINE

CHANNEL SABC 2

GENRE RELIGION

SUB-GENRE Magazine Series

SERIES 52 x 12 min

EDITORIAL GUIDE Ancient Wi sdoméModern Learning
Be |Ii ke the Lotuséalthough borne ¢
ever pure and untainted. .. O

SABC Religion is looking for a dynamic and engaging faith-specific series
for the Hindu community that celebrates the life of faith, festivals,
celebrations and mystical traditions of the Hindu community, which is part
of the vast paradigm of spiritual expression in SA.

The ancientwisdomofthe Sanat hana Daieus sthedsof
thought, culture and spiritual expression constantly evolve reflecting new
ways of learning that epitomize the maxim:
Ekam Sat Vipra Bahudha Vadanti - Truth is One. The wise call it
by various names. (Rg Veda).

The series should encompass a light, entertaining style whilst being value
driven and thought provoking, as it focuses on strengthening the moral
fibre of the nation. The series should be aspirational and inspiring, and
serve as a platform for strong role models for those on the spiritual path
Within this strand a series of signature Specials on the faith need to be
created to enhance fundamentals of the faith, such as meditation (dhyaan)
and yoga principals, music and culture, whilst addressing issues that
impact the Hindu community in SA.

CREATIVE
REQUIREMENTS

We are looking for new, innovative ways that combine technology and craft
to engage this series. Creative use of visuals and poetic imagery, story-
telling and testimony would be key to enhance the quality of the series.

SUBMISSION
REQUIREMENTS

The successful producer must have a thorough knowledge of the Hindu
faith and a clear under s-faithetdos.ng of
Evidence of extensive research needs to be displayed with skill and
experience in television production.

LANGUAGE 85% English with vernacular Sanskrit, Tamil, Hindi, Telegu, And Gujarati
where applicable.

GUIDE PRICE R2 800 CPM

COMMISSIONING _ .

EDITOR Yashika Singh

CLOSING DATE

4™ August 2010
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RFP NO.: JUNE 0 1i0S2 REL B7

RFP TITLE HINDU SPECIAL

CHANNEL SABC 2

GENRE RELIGION

SUB-GENRE The Festival of Thai Poosum Kavady
SERIES 1 x 24 min

EDITORIAL GUIDE iV e | Vel Muruga! o

The clarion call of millions of Hindus throughout the world in praise and
loving dedication to Lord Muruga, serves to illustrate the power of Bhakti
Yoga-or the path of devotion. The Divine Reality is referred to by many
names and in the Chandogya Upanishad, Lord Muruga, popularly referred
to as Skanda exemplifies this O6way
In South Africa this colourful festival is celebrated with great pomp and
ceremony, through various fasts, penances and rituals that signify both
inner and outer cleansing and the internal spirit of sacrifice or tyaag.

This spiritual journey as experienced by devotees, symbolizes their quest
of surrender and to become one with the Supreme - the journey to Moksha
or liberation.

We require proposals that will not only focus upon the various elements of
the prayer, fasts and rituals but the deeper philosophical meanings of
devotion, surrender and liberation.

fWe implore thee not for boons of enjoyment or wealth, But for thy
Grace beatific, Love and virtuous deeds. -0 Paripaatal-Sungum
literature.

CREATIVE
REQUIREMENTS

The successful producer must be able to demonstrate a full understanding
of the Hindu faith and its broad paradigm of schools of thought. At the
same time the producer must also demonstrate their capacity to produce
to a high standard.

SUBMISSION e Evidence of research

REQUIREMENTS e Directoros treatment of the Spge
LANGUAGE ENGLISH with use of the Indian languages where applicable.

GUIDE PRICE R4 300 CPM

COMMISSIONING . .

EDITOR Yashika Singh

CLOSING DATE

10™ August 2010
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RFP NO.: JUNE 6 170S2 REL B8

RFP TITLE HINDU SPECIAL

CHANNEL SABC 2

GENRE Religion

SUB-GENRE The Festival of Lights: Deepavali
SERIES

1x 24 min

EDITORIAL GUIDE

ATamaso Ma Jyotir gamayaodoo
The eternal flame. A light of love and a journey to freedom.

Deepavali, the festival of lights, not only reminds us of the glories and
virtues of our ancient past but reconnects Hindus to their higher purpose.
In South Africa this colourful festival is celebrated with great pomp and
ceremony, with the lighting of myriad clay lamps that signify the journey to
enlightenment.

Whilst there are several meanings to this auspicious festival, the key focus
this year is to expand upon the role of the Family and the symbolism of
unity. Deepavali today celebrates time-honoured universal values of
peace, justice, strength and love that unites friends and families alike. The
Hindu Maxim: Vasudhaiva Kutumbakam - the whole world is one family,
reflects that we live in a global village. Festivals like Deepavali help
strengthen ties across borders, building bridges of hope and
understanding as we celebrate our unique heritage as South Africans.

Amidst the backdrop of celebration, care should be given to the values of
Karma Yoga, or selfless service that inspires us to a life of purpose.
Testimonies, recitations, lessons and stories are encouraged within the
ambit of a strong visual translation.

CREATIVE
REQUIREMENTS

The successful producer must be able to demonstrate a full understanding
of the Hindu faith, its tenets and its broad paradigm of schools of thought.
At the same time the producer must also demonstrate their capacity to
produce to a high standard.

SUBMISSION
REQUIREMENTS

e Evidence of research

e Directorb6s treatment of the Spgeé

LANGUAGE 85% English with vernacular Sanskrit, Tamil, Hindi, Telegu, And Guijarati
where applicable.

GUIDE PRICE R 4 300 CPM

COMMISSIONING _ _

EDITOR Yashika Singh

CLOSING DATE

10™ August 2010
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RFP NO.: JUNE 6 170S2 REL B9

RFP TITLE JEWISH MAGAZINE
CHANNEL SABC 2

GENRE RELIGION
SUB-GENRE Magazine Series
SERIES

52 x 12 min

EDITORIAL GUIDE

South Africa is home to approximately 70 000 Jews. As the old adage
expresses, one Jewéétwo opinions.
We are |l ooking for a faith specifi
Jewish Community that focuses on the life of faith of this important South
African community.

The programme must focus on the spiritual, encompassing the rituals,
festival celebrations and mystical traditions of the Jewish faith and also,
secondarily, the rich culture of South African Jewry.

The programme would be a platform for different Jewish opinions, but
would also aim to unite all South African Jews in their diversity. Another
objective of this slot will be informing all South Africans about the Jewish
faith and more specifically, its practice in South Africa.

The series should also showcase Jewish community events and contain
other regular features, which would be of interest to Jews in South Africa.

CREATIVE
REQUIREMENTS

The Producer must be able, within the short duration of these Programme,
to sensitively promote and reflect the Jewish faith, while considering the
greater goal of South African nation building.

The series will require creative visual production while encapsulating the
mood of the Jewish faith Community and reflecting Issues relevant to
Jewish South Africa.

SUBMISSION
REQUIREMENTS

The successful producer must display experience and also include
researchers and Production staff who have Jewish faith specific
knowledge.

LANGUAGE

English With Elements Of Hebrew

GUIDE PRICE

R2 800 CPM

COMMISSIONING
EDITOR

Marc Friedman

CLOSING DATE

10™ August 2010
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RFP NO.: JUNE 6 110S2 REL B10

RFP TITLE SHAVUOTH
CHANNEL SABC 2
GENRE RELIGION
SUB-GENRE Specials
SERIES 1 x 48 min

EDITORIAL GUIDE

Shavuoth is one of the lesser celebrated events on the Jewish Calendar.
l ronically, itos the festival whi
Commandments to the Jewish Nation over three thousand years ago.

We are looking to commission a 48 minute documentary that can reveal
both the historical and mystical significance of this festival.

The Programme should focus on the observances and rituals associated
with the festival and the deeper meaning behind them.

c

CREATIVE
REQUIREMENTS

The Programme will require an exquisite visual production, which explains
the importance of the festival, while encapsulating the joy associated with
it.

SUBMISSION The Successful producer must display documentary production experience
REQUIREMENTS and also include researchers that show knowledge of the Jewish faith.
LANGUAGE English With Elements Of Hebrew

GUIDE PRICE R4300 CPM

COMMISSIONING
EDITOR

Marc Friedman

CLOSING DATE

10™ August 2010
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REF NO.: JUNE 6 110S1 REL B11

BRIEF TITLE RELIGIOUS REALITY SHOW
CHANNEL SABC 1

GENRE RELIGION

SUB-GENRE Reality Show

SERIES 13 x 48 min

EDITORIAL GUIDE

We are looking for a reality show where individuals representing
different religious belief systems are placed in a created circumstance
that tests the differences and similarities of religious doctrines. We
want to see how these people @l
and applicable are the values being preached and practiced by
religious people. To what extent can they co-exist and to what extent
are their values relevant to South Africans? How relevant is Religion

and Moral Regeneration to Social Development?

We want you to choose the reality paradigm - who is presenting this,
where is it taking place, what are the tasks, who are there judges, how
is the audience interacting...

This show is entertaining but not simply voyeuristic. The contestants
are not just part of a social experiment; there is a depth to the show
that engages the national debate on Morality and values and its role in
the development of our Nation. A wide range of South African
religions should be represented but you tell us i should Agnostics and
Atheists also be represented?

LANGUAGE

90% African Languages; 30% English

GUIDE PRICE

R5000 CPM - including cost of sub-titles

COMMISSIONING EDITOR

Marc Friedman

CLOSING DATE

4™ August 2010
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THE CONTENT
ENTERPRISES

CHILDREN RFP S

Bl 0B7
JUNE 2010

PLEASE ENSURE THAT YOU SUBMIT A FULL BUDGET
PACK USING THE SABC BUDGET FORMAT

SUBMI' T YOUR COMPANY &B5PROBILAWITB
EVERY SUBMISSION

FAILURE TO COMPLY WITH THE ABOVE SUBMISSION
REQUIREMENTS WILL RESULT IN THE
DISQUALIFICATION OF YOUR PROPOSAL.

LATE SUBMISSI ONS WILL NOT BE ACCEPTED
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CHILDREN GENRE OVERVIEW I

AChil dren are t he e douhtey. Aanatidn thatitakes tanetollits @hildrerf invests in its
future. o Nel son Mandel a

The aim of the Public Broadcaster is to carve a place for South African children within national broadcast
services in order to contribute to nation building, empowerment, democracy and the development of
society.

VISION
x  Celebrating childhood, realizing dreams

MISSION
x  To deliver a full spectrum of high quality, accessible content that allows children to celebrate their
childhood through learning, loving, playing, laughing and dreaming

CORE BUSINESS

x To develop and produce innovative and compellli
genres

EDITORIAL LINE
Af firming childrenos identity, cul ture, | anguage
holistically.

GENRE SCOPE
Chil dreno
aged Birt

s ecornictluenrasedipmgrammes in any format specifically produced for persons
h to 15 years, made from the chil dds poinit

Childrenbés content iagprogtiate progreammmest t hr ough age

x  birth to 5 years
x 61to 8years
x 9to 12 years
x 13 to 15 years
Childrendéds Current Goals include the foll owing:
A Understanding childrends audience needs in term
A Reflect cultural differences in an integrative and sensitive manner
A Implement language requirements from ICASA in a creative and accessible manner for
audiences
A Providing programming free of Gender, Cultural or Racial Stereotyping
A Providing programming which is empowering, responsible, motivating and gives South African

Children a positive outlook and vision of the Future
A Provision of content that is innovative and accessible to all children.

Children and Language

e Programmes for 0-9 year olds must be produced in pure languages i without mixing languages.
Finding opportunities for dubbing or recording programmes in multiple languages is desirable.

e From the age of 12 programmes can be produced in a multilingual manner as the child has a solid
foundation in their mother tongue and will easily be able to grasp another language.

Children in South Africa
A According to South African legislation, children are defined as those younger than the age of 18
years old.
A For mid-year 2008, Statistics SA estimated that nearly one-third (32%) of South Africans are
younger than 15 years.
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A 10.6% of South Africans are 4 years and younger, 10.8% are aged 5 to 9 years, 10.8% are aged
10 to 15 years, and 10.6 % are in the crossover age bracket of 15 to 19 years old.
A Roughly 40% of South Africans are Children

Summary of Tips for quality programmes for children

e The format, pace and length of programmes should be suitable for the target age group

e Simplicity, clarity and innovation is essential

e There should be clear, coherent links between segments in an episode

e Must create an experiential journey for the children that takes them to a place that is new and
exciting but which also reflects their lives

e Opportunities for Interactivity are very important

e Key messages need to be reinforced

e Programming that is educational, informal and above all entertaining!

e Content must be relevant to age group and pitched at an age appropriate level

e Learning must be fun
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CHILDRENT EVALUATION CRITERIA GUIDELINE

VALUE CRITERIA

CONCEPT:

20 Is the Concept exciting and innovative? Is it simple and easily understood? Is there a clear
demonstration of how it would appeal to the target audience? Are there New Media Opportunities
possible? Is it clear and to the point?

10 SCRIPT FORMAT PRESENTATION AND INDIVIDUAL WRITING
Is the proposal presented in a professional format and manner demonstrating an understanding of
content and the childbés world as wel/l as Vvisu
15 FORMAT AND STRUCTURE:
Is there a well structured format? Is it well-paced? Does it create suspense and excitement? Has
the series structure been considered? I s the
5 REGULATORY POLICIES GOVERNI NG CHI LDRENO®6S PROG
Proposals must be in line with the following regulatory policies: - ICASA regulations, Broadcast Act,
Childrends Television Charter and Chil drends
10 AUDIENCE APPEAL/MARKETABILITY:
Does the proposal indicate a good understanding of the child audience i and their cognitive,
physical, emotional, development al and spiritual needs? Does

view into account i and will it appeal to them? Does it affirm their identity, culture, language and
aspirations?

10 VISUAL REALISATION:
Is the written proposal able to be recreated visually? Is it suitable for visually stimulating and
exciting television? How will the visuals capture the attention and the imagination of the audience?

10 INCLUSIVITY:

Will the proposal showcase South African children holistically, within their context and will it bridge
the urban/rural di vi de? Can a diver se r-ablted ke
seamlessly incorporated within the programme?

10 LANGUAGE:
Does the proposal meet the Language requirements as set out in the Brief?.

10 BEE/EE:
Does the Production House comply with the BEE and EE Regulations? This includes the
employment of people that are differently-abled.

100 TOTAL:
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REF NO.: JUNE 6 110S2 CHILD B1

BRIEF TITLE MINI MAKEOVERS

CHANNEL SABC 2

GENRE CHILDREN

SERIES 26 X 24 min

CREATIVE REQUIREMENTS SABC 2 is looking for creative concepts for a make-over and design
show with the intention of maki

toys, clothes and personal artifacts. The show is targeted at 8-12
year olds and aims to:

A Inspire their creativity and instill a sense of pride in seeing old
things in a new light;
Give a new perspective on how to spend and save money;
Involve viewers, and showcase the role of simplicity and
creativity;
Give the viewer a sense that they can also reinvent and
renovate;
Encourage recycling, reducing and re-using of resources.

> P> P>

Creative elements of the show must demonstrate an understanding
of:

p)

Global and local design trends;
A Green design (Earth friendly);

A The dynamics of the numer ou-g
economics;

A Responsible methods of engaging youth around design and
money.

As much as children are alike, each one also has a very distinct
personality, identity and sense of who they are. Personal style and
i mage is a pivot al part of a «c¢h
be a challenge.

The show must be packaged in an engaging, creative and fun format
suitable for the target audience.

This show must go a level deeper and give a context to the
individual, a recognition and validation of their identity; a tangible
sense of inspiration that should go beyond the show.

LANGUAGE 100% English and African languages
GUIDE PRICE R2 800 CPM
COMMISSIONING EDITOR Zandi Nkosi

CLOSING DATE

21% July 2010
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REF NO.: JUNE 6 110S2 CHILD B2

BRIEF TITLE THE MAGI CAL WORLD OFe
CHANNEL SABC 2

GENRE CHILDREN

SERIES 26 x 12 min x 2 languages (52 episodes in all)

EDITORIAL GUIDE

SABC 2 is | ooking to c¢ommbases staryn

series for 3-6 year old children that will:
A Create a magical land full of wonder, exploration, interaction,
love, friendship and tolerance;
A Help children understand that their world is full of wonder and
variety;

This proposal is seeking creative concepts based on a fictional place
with vivid characters suitable for the target audience.

CREATIVE REQUIREMENTS

The concept should:

A Engagec hi | dimagimabos;

Have minimal, basic dialogue;

Must be suited to dubbing into other languages;

Show creativity around cost-effective methods of creating

characters

Be centered around the adventures of a group of characters

(e.g. Winnie the Pooh)

A Have very distinct, memorable characters with which the
target audience can identify

> >

LANGUAGE

26 Episodes x English, 26 x African Language as per channel
requirement

GUIDE PRICE

R1 165 CPM

COMMISSIONING EDITOR

Shirley Adonisi

CLOSING DATE

03" August 2010
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REF NO.: J UNE 76S2 GHILD B3

BRIEF TITLE PICTURE STORYTELLING

CHANNEL SABC 2

GENRE CHILDREN

SUB-GENRE Storytelling

SERIES 26 x 12 min x 2 languages (52 episodes in all)

EDITORIAL GUIDE

SABC 2 is inviting producers to submit a creative and visually-
exciting concept that tells stories while pictures and artwork are
created on screen illustrating that story.

The proposed concept must feature a narrator telling a story whilst a
visual artist creates a visual interpretation thereof. The visual artist
must make use of a variety of visual mediums (sketching, painting,
paper-cutting, stop-frame animation etc.) The concept needs to allow
the viewer the time to observe the artwork taking form.

The concept must tap into the universality of stories to be available to
a broad spectrum of children and must appeal to the emotions and
sensibilities of children. The concept must have longevity, allowing
for multiple rebroadcasts.

OBJECTIVES:

- Devel oping a timeless child
universality of stories

- Finding cost-effective ways of offering South African children
content with fantasy and storytelling

- Creating a show that can be used in different languages for
accessibility to a wider audience
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CREATIVE REQUIREMENTS

The proposed concept must:

Have a clear identity with distinct imaging and structure

Make use of various visual art-forms to tell stories through
pictures

Feature a warm and versatile narrator(s), accessible to as
diverse a spectrum of children as possible

Feature a wide spectrum of stories (indigenous African folk-
tales, fantasy and western classics, contemporary ¢ h i
stories)

Give an idea of the criteria used to select stories

Give a clear indication of suggested professionals (narrators
and visual artists) and give a comprehensive scope of their
work and experience

Give an idea of how the music and SFX will be used to give
the show depth and texture

Target Audience:

The concept must display a clear understanding of viewers
aged 37 6 years old and their developmental needs

The concept must be accessible to both male and female
children in diverse South African settings

- LSM5-7
LANGUAGE 26 Eplsodes x English, 26 x African Language as per channel
requirement
GUIDE PRICE R1165CPM
COMMISSIONING EDITOR Shirley Adonisi
CLOSING DATE 03" August 2010

48



REF NO.: JUNE 6 170S2 CHILD B4

BRIEF TITLE ROUGHING IT OUT

CHANNEL SABC 2

GENRE CHILDREN

SUB-GENRE Docu-Reality

SERIES 26 X 24 min

EDITORIAL GUIDE ngiel gﬁ?\laigei\%lericlzag Fr’]ro?/errl:; torhe eartho b

SABC 2 is looking for a strong docu-reality concept featuring children
engaged with their environments in wild, rural or urban areas. The
children need to use teamwork, social, mental and emotional skills to
solve a variety of eco-challenges.

The concept needs to have a fly-on-the wall feel where the viewer
witnesses the childrends trials
develop between them in their journey. The concept needs to deal
with ecological issues such as global warming, pollution and the
effect they have on the environment. The concept needs to offer a
positive outlook, where children are offered practical ways that they
can make a positive impact on their environment.

OBJECTIVES:

- Familiarise children with environmental issues and empower them
with practical tools of looking after the environment around them

- Foster a strong sense of responsibility in children by making them
aware of how their daily choices affect the environment

- Inspire resilience and resourcefulness in children, when faced with
challenges

CREATIVE REQUIREMENTS

The concept needs to be:

- Well-formatted and offer a dramatic element to heighten the
6challengeb6 aspect

- Inspire a positive outlook for children to feel that
restoring/looking after the environment is within their capabilities

- Age-appropriate i the proposal needs to find an angle that
resonates with children aged 8 7 12 years old.

Target Audience:
- 8-12yrs
- Children of this age group are inspired, intuitive and believe
that they can change the world.

- Suitable for children within LSM 57 7

LANGUAGE 60% English and 40% African Languages
GUIDE PRICE R2440 CPM

COMMISSIONING EDITOR Shirley Adonisi

CLOSING DATE 03" August 2010

49



REF NO.: JUNE 6 110S2 CHILD B5

BRIEF TITLE MY MATRIC DANCE
BRIEF TITLE My Matric Dance
CHANNEL SABC 2

GENRE CHILDREN
SUB-GENRE Docu-Reality
SERIES 26 X 24 min

EDITORIAL GUIDE

SABC 2 is looking for a series that takes a light-hearted yet
comprehensive look into the single most important event on any
Teenagers Cal endance.é The Matric

From choosing dresses and discussing suits to beauty tips and
decorating skills, from transport strategies to flowers and hair 1 this
series will look at anything and everything related to the Matric
Dance i and the intense emotional and social issues around this
landmark event.

The approach needs to take into account the interests and diversity
of the SABC 2 audience.

Although featuring children outside the target age group, this series
needs to reflect the interests of the target age group (tweens, early
teens) in its approach and content. Producers need to illustrate an
understanding of the interests of this age group.

CREATIVE REQUIREMENTS

Target Audience: Children Aged 12-15
A strong and structured format
Imaging and Styling that will appeal to the Target Audience

A consistent approach and consistent light-hear t ed A mo

series
LANGUAGE 40% African Languages
GUIDE PRICE R2800 CPM
COMMISSIONING EDITOR Zandi Nkosi

CLOSING DATE

11" August 2010
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REF NO.: JUNE 6 170S3 CHILD B6

BRIEF TITLE TECHNO GEEKS

CHANNEL SABC 3

GENRE CHILDREN

SUB-GENRE Science and technology

SERIES 26 X 24 min

EDITORIAL GUIDE ;Ic-acehltﬁ:olr:Jgny.oNeang;/a aell kchsild’ren fharvee a: csc e srjs? r 'Ej g f e \c/:v?l In !

cell phone, Skype or the latest video game. Children are able to
communicate with anyone on the globe regardless of distance. However
have these kids ever stopped to think about these technologies and how
they work? What do they mean to the average child?

SABC 3 is inviting proposals for a strong science and technology
magazine show that wild.l feed youn
take it to the next level. The show should aim to stimulate and inspire
inquiring young minds by showing how things work and reviewing the
latest technologies. A show that engages and encourages them to interact
with technology.

SABC 3 is a channel known for its dynamic, adaptive, future focused
programming. It celebrates successand ai ms to i nfl ue
life positively and passionately.

Objectives

e Toinspire the next generation of scientists and engineers by
igniting the youthos passion f
to demonstrate science and technology concepts

e | dentify science concepts
environment.

e Stimulate and encourage inquisitive minds

and

CREATIVE
REQUIREMENTS

The proposal should take in consideration the following:

e |t should be fun and informal, have a strong format and be well
structured.

Play with various emotions such as humor, frustration and laughter

To have a clean look and feel that fits in with SABC 3 style

Utilise classic production values

Must explore fun and innovative new technologies in a manner that
keeps viewers engaged

Target Audience: 12-15 year olds

LANGUAGE

85% English and 15% other

GUIDE PRICE

R2500 CPM

COMMISSIONING
EDITOR

Shirley Adonisi

CLOSING DATE

11™ August 2010
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REF NO.: JUNE 6 170S3 CHILD B7

BRIEF TITLE CHALLENGE SHOW
CHANNEL SABC 3

GENRE CHILDREN
SUB-GENRE Reality

SERIES 26 X 24 min

EDITORIAL GUIDE

SABC 3 is inviting proposals for a children's reality outdoor challenge
show testing children's survival skills. The proposed concept should
feature a variety of outdoor challenges and the series could be set in a
camp-type set up.

Adversity builds character and adversity is nothing more than a challenge,
and learning how to conquer that challenge. Good character comprises of
four traits: responsibility, integrity, decency and independence. How do
we make sure our children develop a good character through fun and
play? Ideally the series would inspire self-confidence, social responsibility
and team spirit.

SABC 3 is a channel is known for its dynamic, adaptive, future focused
programming. It celebrates succes
life positively and passionately.

Objectives:

e Creating a show that inspires teens to venture into the outdoors
and explore fun activities to keep fit and active

e Creati ngstaakfehsi gthor mat o, wher e -
octane challenges requiring the maximum use of their mental,
physical and intuitive capacities.

e Fostering a strong sense of responsibility in teenagers by making
them aware of their choices and the consequences thereof

e Encouraging team work through allowing teens the chance to be
with their peers in a challenging environment where they have to
work together toward a common goal

CREATIVE
REQUIREMENTS

The proposal should take in consideration the following:

e Rewards need to include a social responsibility theme.

¢ Producers to look into camp style set up or mobile set to travel to
different schools/ areas

¢ Needs to include tasks that build their mental and physical ability,
sharpen their problem solving skills

Target Audience: 12-15 year olds

LANGUAGE 85% English and 15% African Languages
GUIDE PRICE R2500 CPM
COMMISSIONING 7andi NKosi

EDITOR

CLOSING DATE

11™ August 2010
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THE CONTENT
ENTERPRISES

FACTUAL RFP S

Bl 0B14
JUNE 2010

PLEASE ENSURE THAT YOU SUBMIT A FULL BUDGET
PACK USING THE SABC BUDGET FORMAT

SUBMI'T YOUR COMPANYOS FULL BEE
EVERY SUBMISSION

FAILURE TO COMPLY WITH THE ABOVE SUBMISSION
REQUIREMENTS WILL RESULT IN THE
DISQUALIFICATION OF YOUR PROPOSAL.

LATE SUBMISSI ONS WILL NOT BE ACCEPTED .
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GENRE FACTUAL OVERVIEW

"Weaving univer sal dreams, celebrating Af
The Content Hub Vision

The Factual genre allows ordinary South Africans to tell their stories truthfully and honestly.

Drawing from the legacy of African Story telling we create bold, cutting edge programming that looks
beyond mainstream opinion, establishing platforms where ordinary citizens have a voice!

Public Broadcasting is crucial to a healthy, robust Democracy and Factual Programming is the most
reliable finger on the pulse of our world. Excellent Factual storytelling is a nation building tool because it
breaks the isolation of the human experience.

We can explore the Iimits of whatods possibl eyday t h |
living have the ability to become embedded deep in our psyches and these stories inform our Journey.

Factual Programmes act as an early warning system, anticipating when things go wrong. We embrace
controversy so that we can be the release valve whenour soci ety is under press:
storytelling bouquet, the Factual Genre is the most tangible space to facilitate the expression of our

dreams, desires and connectedness. It helps us make immediate sense of our world.

Igniting awarenessand r ef |l ecting the peoplebds stru

This overview contains an extract from the Genre S
the submission of proposals:

APublic thinkers are the | i gHindem findpibneersvom whodhjthet hey
masses rely for guidance and | eader sh
Author: James Maluleke

There are many essential instruments in the striving for an ethical society. A Public Broadcaster driven
by a clear Mandate & Goals is one of the most important instruments.
The Genre Factual is informed by the Vision, Mission, Values and Positioning Statement of the
Content Hub.

In addition, we have developed a blueprint that encompasses a Strategic Scale that aligns our
organisational capital with the programmest hat ar e b e i thup providiogd foandatiah for the
Genre Brand Content Hub:

- MISSION
To develop an African storytelling tradition that reflects our magnificence and engages
viewers wherever they are on their journey of self fulfillment whilst excelling in a
competitive, commercial environment, informed by global trends and a public mandate
imperative.

- MESSAGEEé Destination YOU!

- TONEE Beyond the Edge!
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FACTUAL GENRE SCOPE:

For a Public Broadcaster Factual programming is defined by its intention not by its form. The intention is
to create programmes that allow the audience to experience, reflect or engage with the subject
presented in the security that the information has integrity. It empowers the audience to engage from a
position of independent wisdom. To achieve this intention we use traditional forms e.g.

T Documentary
A Non-fictional accounts that probe the lives of real people, using traditional as well
as cutting-edge storytelling structures and tools

T Informal Knowledge Building
A Programmes that bolster life skills by providing tools and information

T Talk Shows
A Host-driven shows that examine a range of pressing socio-economic issues

FACTUAL DOCUMENTARY:
In addition with adhering to our Genre Strategy, we aim for Documentary to become established as the
mainarena of i ndustry entry | evel for pr aciort-dc omtee
providing structured access for new film makers into the Industry. In this regard we will:

I Develop and promote the making of Short Films as well as Feature Length Docs

it ov)

i Develop Directorswi t h a voiceé professionals who di srg
I Design Briefs & Projects that specifically redress the race & gender imbalances in the
industry as well as bridge the Rural/Urban Divide
T Ensure that documentaries become a platform that routinely addresses mandate
imperatives (e.g. around language, gender, disability etc) in an integrated fashion
I Use foreign material & co-productions interwoven with local stories... Separate platforms
reinforce stereotypicalideas about fAuso and At hemd and fuel
FACTUAL IKB:
I nf or mal Knowledge Buil ding programmes are the mail
Educate and Inform. However, too many of our IKB properties are unimaginative and do not entertain.
These properties could also:
A Display boldness, authenticity and originality
A Be innovative in terms of style and format
A Encompass superior script writing
A Be accessible for the widest possible audience
A Compete with drama and entertainment
A Be committed to high production values
A Exploit potential revenue opportunities (mainly via sponsorships)
FACTUAL TALK:
Talk properties across the three channels have to be increased (and in some cases vastly improved) for
a range of compelling reasons that include:
A The advent of digital broadcasting means this sub genre will be the most immediate and will offer
the widest variety of interactive opportunities
A Top quality, entertaining Talk Shows are popular with all ages because it helps audiences make
immediate sense of the dramatically changing landscape of their lives
THE EXECUTIVE PRODUCER:
The role of the Executive Producer in our Commissioning Process is relatively new and is designed to
assist the Content Hubo6és Genre Fact uadsingpast h i ndust |

imbalances in the industry. This function allows us to extend our capacity and to deliver on our mandate,
regulatory conditions and strategic imperatives.
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Our focus for these briefs will be on story content as well as the creative talent that will make the stories
come alive on screen. So, directors do not have to be part of a production company nor have their own
registered entities.

The EP is expected to have the necessary infrastructure to assist those film makers who do not have
their own companies.

As usual each Director is advised to suggest the Key Creatives (including researchers) with whom they

would like to work. However, the final decision in this regard will rest with the Head of Genre, the

Commissioning Editor and the EP.

Each Film Maker must submit a draft budget. However, the macro budget for the series or project will be

finalised bytheHe ad of Genr e, the CE and the EPé in consul't

PROPOSAL DEVELOPMENT:

Film makers whose proposals are short-listed will be invited to present their ideas to a pitching panel.

The successful film makers will be required to tak:
before the contractual process. Please note that the Genre Factual will not enter into contracts without

detailed production schedules that include shooting scripts and (in the case of series) episode scripts.

IN CONCLUSION:

The future remains
RICH IN TEXTURE, RESONATING WITHIN.

THE SOUTH AFRICAN STORY;
AS ONLY WE CAN TELL
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FACTUAIEVALUATIONRITERIA

Value Criteria

15 CONCEPT:

We are looking for proposals that are:
e Innovative and cutting edge

e Set in the South African context

e Original and contemporary

We look out for the following:

e |s the clear proposition in the proposal?

e Does the proposal show evidence of sound research?
e Is the proposition breaking new ground?

25 STRUCTURE and TREATMENT
Does the proposal reflect a clear treatment and structure inclusive of episodic arcs, style and tone,
and aut lo@r 6s Vvi si

10 VISUAL REALISATION:
e How well is the concept translated visually?
e What visual references are employed and are they relevant to the content and subject-matter?

10 ENTERTAINMENT VALUE:
How seamlessly are Factual elements balanced with entertainment values?

10 SUBJECT MATTER
e Is the subject matter pertinent to the target market?
e Does the proposal present a fresh approach on familiar subjects?

10 AUDIENCE AND REVENUE DRIVER

¢ How well does the proposal speak to the target audience?
e Does the proposed budget match the concept proposed?
e Isthe proposal likely to be profitable for the channel?

e What are the potential revenue streams?

10 SABC MANDATE/GOALS
Will the proposal deliver on key SABC mandates such as language, regional representation,
industry development, nation building, cultural diversity, and mainstreaming disability?

10 PRODUCTION TEAM AND STRATEGY TO DELIVER:

e Does the team or company have a proven track-record in delivering to the proposed concept?

e Do the key creative people proposed have the right combination of skills and experience to
deliver on the proposition?

100 TOTAL
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REF NO.: JUNE 6 1i0S2 FACT B1

BRIEF TITLE ADDICTIONS
CHANNEL SABC 2
GENRE FACTUAL
SUB-GENRE Documentary
SERIES 6 x 48 min

There is a general perception that the journey from addiction to
rehabilitation always begins with acceptance. However, not much is
ever said about the actual journey, i.e. the rehabilitation process.
Why is it that in most cases rehabilitation does n 6t | ead
end? Why do most addicts go to rehab and come back before we
even get a chance to miss them? The exorcism of an addict is a
journey less travelled; it is fraught with internal conflicts, extended
periods of depression, anxiety, volatile mood swings, violent
shaking and other withdrawal symptoms.

Whilst all of the above relate to what could be perceived as
6negative/ destructived addictidg
activities that are generally accepted by society?  Think of
shopaholics, gym freaks and computer addicts? How about
gluttons?

Factual is seeking a docu-reality series with an unapologetic tone
that will bring to the fore the hell addicts go through to gain
liberation from their addictions. Using an avant-garde style
approach this strand will be an exposé into challenges and
obstacles which make the journey to acceptance of self a less
travelled one. The producer must decide the characters and the
format; be it coach-driven, rehab-centered, or character-driven. We
anticipate an interventionist approach with an over-arching narrative
that revolves around the lives of the same characters over a series
of six episodes.

EDITORIAL GUIDE

The successful production company will have to do the
CREATIVE REQUIREMENTS following:

0 Be convincing in the subject they want to handle

o Display access to credible and real stories.

0 Access to characters.

o Display experience in well researched docu-reality television

formats.
LANGUAGE 60% African languages, 40% English
GUIDE PRICE R4 500 CPM
COMMISSIONING EDITOR Thando Shozi
CLOSING DATE 19" August 2010

58



REF NO.: JUNE 6 170S2 FACT B2

BRIEF TITLE HIDDDEN HISTORIES
CHANNEL SABC 2

GENRE FACTUAL
SUB-GENRE Documentary

SERIES 6 X 48 min

EDITORIAL GUIDE

There is an African saying that "a people without the knowledge of self
are like a tree without roots. 0

Authorship and the recording of our history have always been from a
skewed perspective. Hi story i s @&
view. As a result, South Africa has many stories that remain untold,
either deliberately or for political expedience.

Hidden Histories are real accounts of events that affected real people
and changed the course of history, yet remain on the fringes of our
recorded history.

Think of the Bulhoek Massacre. On 24 May 1921 the Smuts
government took action against a black sect, the Israelites, under the
leadership of Enoch Mgijima, who squatted at Ntabelanga near
Bulhoek in the Queenstown area of the Eastern Cape. It is reported
that about 180 people were killed and all buried in one mass grave, all
because they were refusing to move from a piece of land they claimed
had been prophesied for them to occupy and worship on.

More recently there was a contestation about which political party
organized the Sharpeville Massacre. In that context the name of
Robert Sobukwe was mentioned; but how many really know who
Robert Sobukwe was and what he stood for? Not many know that
while on Robben Island, he was condemned to solitary confinement,
excluding him from the rest of the prison population. Neither is it
widely recorded that he is the only person to have had an Act of
Parliament enacted in his name, called the Sobukwe Clause, which
enabled the system to extend his incarceration.

We are looking for stories from across a wide section of the nation that
form part of our history, but which have not been widely told or
recorded. These could be told in an unconventional and provocative
way but should be real, authentic, accurate and well researched.
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CREATIVE REQUIREMENTS

The successful production company will have to do the following:

(0)
(0]
(0]

Be convincing in the depth of the research.

Display access to credible and real stories.

Display experience in well researched historical and maybe re-
enacted television formats.

SUBMISSION
REQUIREMENTS

Synopsis, Treatment and an outline of the episode/script
A full budget on the SABC budget Pack
A list of the key creatives and a short professional biography

LANGUAGE

80% African and 20% English/Afrikaans

GUIDE PRICE

R6 000 CPM i including cost of sub-titles

COMMISSIONING EDITOR

Khanya Ngwenya

CLOSING DATE

16" September 2010
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REF NO.: JUNE 6 170S2 FACT B3

BRIEF TITLE MEDICAL ERRORS!
CHANNEL SABC 2

GENRE FACTUAL
SUB-GENRE Docu-Drama
SERIES 6 X 48 min

iln November 20009, 2 year old T
to Far East Rand Hospital and later transferred to Charlotte
Maxeke Johannesburg Academic Hospital for burns on her
hands. Her legs were amputated. A legal and disciplinary
process is under wayo GAUTENG

EDITORIAL GUIDE

AiUnbeknownst to the doctors my
with twins. The nurses however delivered just the one baby. My
girlfriend then nearly lost her life when the other baby started to
rotinherstomacho. KZN.

These are just some of the bizarre and horrifying alleged medical
malpractices that often shock the nation, even as South Africa is
purported to have some of the leading medical institutions in the
world. So how come such gross and often irreversible mistakes
happen? Be it due to negligence, misdiagnosis, inexperience and or
fatigue from working long shifts, whatever the reason, medical errors
are often horrendous.

Factual is looking for a series of stories which showcase this sordid
worldwher e some doctors play God, o

The successful production company will have to do the following:

CREATIVE REQUIREMENTS 0 Be convincing in how the concept will handle potential legal
ramifications.

o Display access to credible and real stories.

o Display experience in well researched docu-drama television

formats.
SUBMISSION e Synopsis and treatment
REQUIREMENTS e Afull budget on the SABC budget Pack
e Alist of the key creatives and a short professional biography
LANGUAGE 60% African language, 20% minority languages; 20% English
GUIDE PRICE R 6, 400 CPM

COMMISSIONING EDITOR Nhlanhla Hlongwane

CLOSING DATE 16™ September 2010
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RFP NO.: JUNE 6 110S2 FACT B4

BRIEF TITLE TRUTH BE TOLD
CHANNEL SABC 2

GENRE FACTUAL
SUB-GENRE Investigative
SERIES: 6 x 486

EDITORIAL GUIDE:

filn journalism, there has always been atension between getting it first
and getting it righto

Uhdoubtedly oneds understanding of
be shaped by their representation. Think how Behind The Rainbow altered
our perceptions of SA Politics or a Scottish report, Scots on the Rocks
revealed how alcohol abuse is killing four times as many Scots as it did 20
years ago.

SABC 2 wants to open viewerso6 eyes
Filmmakers are encouraged to investigate uncharted territories in novel
ways. Think bold. Ask relevant questions. As a guide:

0 A deconstructive take on the capturing of a criminal;, what happened
to Colin Chauke?

o If saving of electricity or paying for it is not achieved i will SA be dark

in 50 years?

White masculinities are being redefined - what are the effects?

o How do global politics of oil or water affect everyday life?

o What s the tensi on bphdrmaeeetitcal c on s u
companies?

o Food industries - are they feeding South Africans healthy food?

What are the speculations about safety and security in SA?

o0 What about psycho-political profiles of leaders? Can we do what Mark
Gavisser did with Dream Deferred?

(@)

o

In this strand we are keen to deconstruct, examine, prophesy and
investigateéall in an effort to giwv

We are greatly inspired by strong authorship that is emerging in our local
book stores. Aut hor s s uthebatlesfor Mesow of n
the ANCO Mark Shaw with Crime and Policing in Post-Apartheid South
Africa. These authors are tackling issues, personalities and situations in
compelling ways.

Factual is broadening the notion of what investigative documentaries can
cover and think afresh about how they can be made into engrossing stories.
Pay particular attention to tone, treatment, timing and voice. Filmmakers with
a strong point to prove are encouraged.

CREATIVES
REQUIREMENTS:

0 The successful proposal must display experience in investigative
docu-journalism.
Each team should reflect equity

SUBMISSION
REQUIREMENTS:

An essay on subject or issue of choice
Synopsis of the film(s) and Treatment
Pictorial illustration of subject or issue(s)
A full budget on the SABC budget Pack

e o o o |O
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http://thinkexist.com/quotation/in_journalism-there_has_always_been_a_tension/180273.html
http://thinkexist.com/quotation/in_journalism-there_has_always_been_a_tension/180273.html

e Alist of the key creatives and a short professional biography

LANGUAGE: English
GUIDE PRICE R 5900 CPM
COMMISSIONING Andile Genge

EDITOR:

CLOSING DATE:

16" September 2010
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BRIEF TITLE JUNE 6 170S2 FACT B5

RFP TITLE NHLALALA YA RIXAKA
CHANNEL SABC 2
GENRE FACTUAL
SUB-GENRE :
Magazine
SERIES 13 x 24 min
EDITORIAL GUIDE La Familiar was a deductive look at our nation, community, family, and

the individuals who make up the citizens of the New South

Africa. Through La Familiar we experienced the South African family in
transition. We looked at influences like religion, language, culture,
education and gender on our relationships.

We now wish to take an expanded look at the concept of family, and
look at the broader South African society. We want to to re-evaluate
our national values as a collective. What are the things that make us
proud as a nation? What things divide us and how do we deal with
them? How do we celebrate our commonalties and deal with our
differences? What makes us unique as minorities within the collective
that is a nation? How do we look at ourselves? How do we feel about
this world that we are creating?

We are looking for an entertaining lifestyle magazine programme that
is presented in the TSONGA /VENDA languages.

The programme, however, must not only be for the TSONGA/VENDA
audience, or exclusively about the TSONGA/VENDA people. It should
be about South Africans as a nation, presented in TSONGA/VENDA as
language mediums. The winning concept will therefore exhibit mass
appeal across the full spectrum of the SABC2 viewership.

CREATIVE e The show must have an innovative style and format that is

REQUIREMENTS accessible to the a wide audience

e We are looking for an experienced production team with
knowledge and understanding of the Tsonga and Venda
languages and cultural nuances.

e The team must also display a broad world view that will enable
them to engage issues with boldness, authenticity and
originality.

e Each team should reflect equity and candidates for industry
development.

SUBMISSION e Synopsis, Treatment and episodic breakdown.
REQUIREMENTS e A full budget on the SABC budget Pack

o Alist of the key creatives and a short professional biography
LANGUAGE 50% Tsonga, 50% Venda with English Subtitles
GUIDE PRICE R 3 390 CPM T including cost of sub-titles

COMMISSIONING EDITOR Mpho Maringa

CLOSING DATE 29" July 2010
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BRIEF TITLE JUNE 6 170S2 FACT B6

BRIEF TITLE MAN MADE MARVELS
CHANNEL SABC 2

GENRE FACTUAL
SUB-GENRE Documentary

SERIES 6 X 48 min

EDITORIAL GUIDE Have you ever wondered _how a dam,_ skyscraper, tunnel, bridge, tower,
monument or soccer stadium was built?

In this serieswearelooki ng at our countryos
engineering or construction landmarks and how they changed the
natural landscapes and influenced the lives of people. It is hard not to
be impressed by the scale of some of these engineering feats and the
imagination, ingenuity and vision architects and engineers had when
conceiving these fimarvel so

But i magination is not enough, e
leap of faith in the power of new engineering and technology, past or
present, to overcome the challenges of the natural world and to extend
the boundaries of achievement.

Exampl es of such Amarvel sodo that
imagination are:

e The soccer ball sculpture, <co
tower in Pretoria that has set a Guinness World Record in the
il argest football scul ptureo

e The Nelson Mandela Bay stadium and all the other marvelous
soccer stadiums that were built across the country.

¢ The Gautrain two-tunnel break through.

e The TauTona gold mine, now the deepest mine in the world.

e The great Storms River arch bridge, completed in 1958 and
forming a major link between George and PE.

The series should be celebratory in tone, reflecting the impact these
wonderful structures have on the lives of ordinary South Africans. It
should be stimulating and engaging with a modern and contemporary
feel ensuring that it has a broad appeal from old to young. It should
also appeal to a global audience.

The series should be informative while entertaining and intelligently
produced, displaying innovative out of the box thinking, while remaining
accessible and insightful. It should be able to bring the structures alive.
We are looking for simple yet engaging ideas, taking care not to
alienate our viewers with too much techno speak.

We challenge producers to explore imaginative and innovative
approaches and we are open to hybrid formats.
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